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THE CANNING TRADE. March 27th, 1922 


THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


. Made up or in Shooks. Cargo or Carload. 


Chicago, Ill. Boston, Mass. 


c.L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


30 N. WELLS STREET 131 STATE STREET 


JOS. M. ZOLLER & CO., INC. 
CANE: BROKERS DOUBLE PINEAPPLE, GRATER 


(WITH HOPPER REMOVED) 
Pronms: 205-206-207 Phoenix Bidg. 
Of. PAUL 114 & 4% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1921—1922 


President , John R. Baines. 

Vice-President, W. H. Killian.. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, Wm. 
Grecht, Norval E. Byrd. 

Committee on Commerce, D. H. Stevenson, Hw. -&. 
Jones, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, MADE BY THE; 
Geo.N. Numsen, John S. Gibbs, 


Committee on Claims, Frei. W. Wagner, Leroy Lan- JOHN R, MITCHELL C0, 


grall, R. S.Rightson, John W. . 
P Schall, Jos. M. Zoller. Foot of Washington St. 
Hospitality Committee, W. E. Lamble, H. W. Krebs, 
Robt. A. Sindall, Robt. A. BALTIMORE - MD. 
Rouse, Jas. F. Cole. 

Brokers’ Committe, F. A.Torsch, Herbert C. Rob- The large-tooth saws, on the upper spindles, coarse grind the fruit 

erte, J. A, Killian down fine on fhe lower spindle. from 

Commitice on Agriculiure, William Silver, H.P.Strasbaugh, and the workmanship is of the best; gears are cut from the solid, 
Albert T. Myer, Jos.N. Shriver, and saws are milled from solid blanks which gives a cutting edge 
Samuel J. Ady. nh wee hsp Dod the tooth. Hopper and discharge shoots are lined 

Counsel, Eli Frank. 


Chemist, Chas. Glaser. 
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TROYER-FOX NON-SPILL CLOSING MACHINES. 


A large canner of soups writing from Camden, N. J., says in part after 
running a Troyer-Fox three months: 


“Our test shows that the machine will seal cans perfectly satisfactory and 
make a seam equal, if not better, than any machine we have used. A strong 
feature in favor of this machine is that it will run fora good length without 
any adjustment of the seaming rolls. The machine is very substantial ‘and 
well built, and the maintenance charges on it should be small. We found 
that it ran satisfactory at a speed of 80 cans per minute.” 


GOOD WORK - FAST WORK - LONG WORK 
| 
Such reliable testimony should start you to thinking. | 


SEATTLE-ASTORIA TRON WORKS | 
Seattle, Washington. 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 


Sales Agents. 
J. L. Collins, Geo. H. Dowsing, H. S. Gray & Co., E. P. Burbank, 
Santa Marina Bldg., Pratton Bldg., Honolulu, 409 Marine Bank Bldg. 


San Francisco, Calf. Sydeny, Australia. Tc Baltimore, Md, 
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THE CANNING TRADE 


Noteworthy Double 
Seamer Development 


It can no longer be truthfully said that we are handicapped 
through lack of proper equipment for closing Sanitary Cans. 
The tremendous strides in perfecting high speed Machines re- 
quiring a minimum amount of attention—first manifested at the 
Cleveland Canners’ Convention, and again at the last Atlantic 
City Meeting—continued through 1921. 


Canners having a year’s experience with these Machines are 


loathe to displace them—the solution of Double Seamer annoy- 
ances being reached. 


The predominant features of ourequipment—tersely stated— 
comprise speed without spill —products of the most liquid charac- 
ter being handled at from 100 to 110 Cans per minute. Wo inter- 
ruption in operation—and the consequent elimination of “Spare” 
Machines, connected to cumbersome conveyors, monopolizing 
much power to operate and occupying valuable floor space. 
Reduction in waste from mashed cans and loss of contents—com- 
parisions of this saving show wonderful economies; and lastly, 
uniformly tight seams, insuring longer life for the filled Can. 


Canners dealing with us are assured of that measure of re- 
sponsibility necessary for the proper execution of all contracts, 
and derive the personal attention that our Officials can render all 
urgent matters, as against delays of concerns operating under 
the handicap of absentee ownership. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


“Southern Service Stands the Strain.’’ 
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The Book You Need! 


Business Improving Generaliy—Labor the One Exception to Price 
Reduction—The Coal Strike Demands—Said to be a Suffi- 
cient Supply of Coal for Some Time—Beating Down the 
Prices of Futures—The Wholesaler Should He!p 
Put an End to the Wolves—Spots Firm, 

Futures Not Being Touched. 


Reports from the leading markets of the country all say 
canned foods are firm in price and trading fairly active. The job- 
beis are taking the goods as they report business quite good 
among the retailers. And an equally important feature is that 
collections are said to be well up to normal. From all of which 
it might be taken that the general market has iargely revised 
iis ideas, put the old war prices and conditions far behind it, 
and is trading in a sane and sensible way without the old linger- 
ing memories of high finance and unlimited demand to spoil the 
pleasure of it. It has taken four years for the average human 
to come to the realization that it is not possible to hold up his 
individual price while he wants and demands that all other prices 
must decline And even now all humans have not come to that 
realization, a notable exception being a very large element of 
labor, their leader, Mr. Gompers, apparently being firmly set 
against any reduction in labor rates. 


Banking circles and men in the leading industries all say that 
business is decidedly on the mend and that trading is much im- 
proved. That is surely good news and welcome, and it might be 
supposed all hands would strive to further this in every possible 
way. And yet we are facing a very serious strike among the 
coal miners and upon demands, as we hear them, that seem utter- 
ly rediculous. The problem of a coal supply so directly affects 
the whole canning industry that it is of importance to know 
what is going on there and what these strikers mean. But yes- 
terday we were speaking with an experienced engineer, who has 
for years been engaged in installing coal mining machinery and 
equipment, and he told us that there are any number of installa- 
tions now on the grounds waiting to see the outcome of this im- 
pending struggle before completion or further work upon them. 
Because the coal mine operators do not feel inclined to go fur- 
ther until they know what they may expect. He reports the 
demands of the men for six hours per day and five days per 
week. Can we conduct business in this country upon such 2 
basis as that? Practically all industry is dependent upon the 
coal mines and the railroads, and of the two the more important 
is the coal mine. If, therefore, the mines are run upon a 30-hour 
week basis, it is not too much to say that all industry will have 
to come to that basis. If we all lived under the equator where 
the main aim in life is to wear as littlé clothing as possible and 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 


». 


ee 


COMP 
: 
+ 2 


6 THE CANNING TRADE 


do as little in the way of manual effort as necessity compels, that 
might be very well, but not in our section of the country can 
we get along on six hours work per day and for five days in the 
week. They tried something like this in Russia and starved to 
death. 

Few canners, we believe are worrying about their coal sup- 
ply, and it is said there is a surplus of coal sufficient to run the 
country for some months, or until the little matter is settled 
one way or another. As a nation we have grown very lacka- 
daisical and are willing to leave the worry to someone else. We 
just believe that everything will work out all right—and so far 
it usually has done so. But this is a bad trait. 

As we intimated last week it would seem that most canners 
contemplate running this season of 1922. Money is easier but 
not as plentiful as usual and we therefore feel that even if most 
canners do run they will run upon a limited and careful basis. 
There will be no plugging this season, we beleive. And if the 
efforts of their enemies to beat down the prices of futures to or 
below cost prove successful the packing may be more circum- 
scribed than we now figure upon, 

The price of $1.15 for future No. 3 standard tomatoes, about 
which we complained last week, is today the market, and the 
rumors are abroad in the land that $1.10 is the price offered 
now. It is said, we note from a correspondent who asks that his 
letter be published, that one firm has its men out advising the 
canners to accept this $1.10 price on future No. 3 tomatoes; and 
further we learn that the canners figuring upon this $1.15 basis 
are offering their growers 40c per basket for tomatoes or $24 
per ton. If some one will kndly tell us how No. 3 standard 
tomatoes can be packed at any such price we will feel relieved, 
because we feel very keenly about this matter of selling the can- 
ners into slavery as they are doing who are advising the canners 
to accept business at such prices. Someone answers us that the 
canner who can be persuaded to sell his goods, and so tie him- 
self up for a year’s work, upon such loss-profit prices, is not 
worth worrying about; but we are not ready to agree to that. 
He is worth saving, because he is a victim of a system long in 
vogue, and while he should have long ago freed himself from 
such influences, there is something, after, all in heredity. We 
are interested in seeing him make a success of his business; in 
knowing that he will pack a good article of canned foods because 
he can profitably do so, for the sake of the whole canned foods 
industry. These benighted canners are not in a class by them- 
selves; they belong to the whole canning industry and _ until 
they are brought up to a level with the rest of the canners the in- 
dustry must suffer from their acts. Is that not sufficient reason 
to be interested in them? 

But if we disregard them personally, and don’t give a tinker’s 
dam about what happens to them, we are forced to note the 
effect upon the market and upon all sensible canners. For their 
prices are paraded and held up as the market price, and other 
canners, who think themselves much brighter and far better 
business men than the weaklings, accept those prices as mar- 
ket. Which one is the worse—the canner who is mislead by those 
upon whom he depends for guidance, or the one who knowing 
better deliberately accepts the prices he knows are below cost? 
The effect upon the whole market is most serious and we tell 
you now that there is not a man directly or indirectly connected 
with the canned foods industry who is not interested. Every 
canner, whatever the product he cans, whether tomatoes or not; 
every supply man and every machinery man is interested in a 
dollars and cents way in this question, and every wholesale and 
retail grocer is similarly interested. The selling of these canners 
into slavery is a danger to the whole food industry ,endanger- 
ing the prices not alone of fellow canners, but of the wholesalers 
and retailers and putting in jeopardy every dollar standing on 
the books of supply men or machinery men. This is not a little 
question of personal interest only and it is time the industry 
woke up to the fact. 

The wholesale grocer must pay the canner a price which will 
leave some profit over cost and therefore he should take up 
cudgals against the interests which may, at first blush, appear 
to be working in his favor. If he does not do this, he will learn 
that it was bad policy to figure that there will always be another 
sucker for the one put out of business this year; he will learn 
that the times are too critical for such methods. The wholesale 
grocer is far better off if the market on canned foods can be 
held at a fair and steady level, for then movement will be steady 
and in greater volume. When he takes part in driving a set of 
producers down below cost he knows that he can only expect 
disasterous fluctuations and he should realize that the goods so 
sold are most likely to undermine his prices and cause him losses 
and discontent on the goods he has bought at fair prices. There 
is needed right now a general uprising against these enemies 
of all men in the canned foods business, and there never was a 
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better time than right now when the market supplies of canned 
foods are at low point and will be cleaned up before new goods 
come on. All hands should try to save the market from another 
surplus of poor quality goods, and yet what produces poor qual- 
ity goods so surely and so quickly as below-cost prices? The 
wholesalers know this. Are they then going to permit this out- 
rage? They cannot escape by the excuse that if the canner does 
not know the cost of his goods it is his lookout. The canner has a 
very fair idea of his costs, and he has never been a glutton for 
huge profits—he has never made his rightful share of profit 
on the average, but when these huge propagandas are set in mo- 
tion; the cry rang up and down the line that the market on 
future tomatoes is $1.10 and-the buyers are all signing up at 
this figure, it is hard to withstand it, and because the buyer 
is directly interested, the canner should not be called upon to 
stand it alone—the buyer should help and drive these wolves 
out. If the wholesolers appreciate their present methods of buy- 
ing canned foods they will do well to protect it, for there is an 
answer to it, and the canners will adopt it. It will mean a change 
of procedure in the sale of canned foods and the canners will 
adopt it if forced to it. 
_ Our market pages will not show any material changes in 
prices. The market is generally firm for spot goods; the sup- 
plies are running very low in almost all lines. The advertisement 
elsewhere in this issue announces what all conversant with the 
situation know to be a fact, that there is not half the supply 
of tomatoes on the market today there was a month ago. This 
is equivalent to saying that in another month, or by April 10th, 
the market may be bare of canned tomatoes. And -most other 
articles are in relatively the same position. 

In futures the market is dead, the buyers being afraid to 
touch them lest a further reduction find them loaded up at prices 
above the market. It is an unfortunate situation for all hands. 


TRADE MARKS DEPARTMENT 

Conducted by National Trade-Mark Company, Washington, D. C. 

The following are trade-mark applications pertinent to our field in the 
United States Patent Office which have been passed for publication and are 
in line for early registration unless opposition is filed promptly. For further 
information address National Trade-Mark Company, Barrister Building, Wash- 
ington, D, C., or Bush Building, 180 West 42nd Street, New York, N. Y., 
trade-mark specialists. 


As an additiona] service feature to its readers The Canning Trade gladly 
offers to them an advance search free of charge on any mark they may con- 
template adopting or registering 


Diva—No. 149,328. Ernest L. Heebner, New York, N. Y. 
For canned salmon and canned tuna. 

Sea Flake—With picture of small gulls on either side above 
representation of mermaid swimming in sea waves—No, 143,287. 
Maurice River Packing Co., Camden, N. J. For canned chowder. 

Naturmade—No. 142,129. California Co-Operative Canner- 
ies, San Jose, Calif. For canned fruits. 

Westmade—lIn black letters on upper part of triangle—No. 
142,128. California Co-Operative Canneries, San Jose, Calif. 
For canned fruits. 

Joost & Co.—On rim of circle with other printed matter of 
no claim about circular landscape picture of woman and cow—No. 
150,403. Joost & Co., Langnau, Switzerland. For cheese of em- 
menthal and preserves made of cheese of emmenthal. 

Maizo—No. 150,582. American Hominy Company, Indian- 
apolis, Ind. For table syrup. 

St. Regis Brand Mayonnaise — Surrounded by triangular 
fanciful line frame—No. 152,939. Vogeler Bros., Inc., Newark, 
N. J. For mayonnaise dressing. 

H. & H., with picture of bee hive in center—No. 152,558. 
Hoffman & Hauck, Inc., Woodhaven, N. Y. For honey, olive 
oil, peanut butter, fruit jam, fruit jelly, mayonnaise, maple syrup 
can and maple syrup, and maple sugar. 

Byryt, in black letters within a diamond—No. 150,661. Wil- 
liam J. Dunkla, Chicago, Ill. For canned poultry and game, 
canned fish, canned goods—namely, clams, clam chowder, clam 
juices, fish flakes, crab meat, lobster, salmon, sardines and fish 
of all kinds, jellies, jams, marmalades, fruit preserves, honey, 
olive oil, salad dressings with and without cottonseed oil, canned 
soups, canned vegetables, canned and preserved berries. 

Homade—in white letters on black panel—No. 147,288. Home 
Dairy Company, Saginaw, Mich. For salad dressing. 

Three C above circle bearing three “Cs” and word “BRAND” 
in center — No. 147,408. Channel Commercial Co., Los Ant- 
geles, Calif. For canned fruits, canned berries, canned vege- 
tables, canned fish, canned oysters, catsup, fruit jams, fruit 
jellies, salad oils, berrv jams, fruit preserves. 

Fanciful picture of a child dressed as a king and carry- 
ing container marked “KINGS”—No. 151.323. King’s Food 
Products Company, Portland, Ore. For dehydrated fruits and 
vegetables. 

Ellisco—No. 157,266. George D. Ellis & Sons, Inc., Phila- 
delphia, Pa, For tin cans and closures for cans. 
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in the warehouse without 
fear of collapse or crush--sub- 
ject them to rough handling 
and heavy falls—put them to 
every sort of test and they will 
prove themselves the safest 
and soundest canned-goods 
boxes you have ever packed 
and Shipped. And they cost 
much less to buy and use. 

Write for FREE CANNERS’ 


BOOKLET and let us quote 
you prices on these better boxes 


The Hinde & Dauch Paper Co. 


800 Water Street Sandusky, Ohio 
CANADIAN ADDRESS; 
Toronto, King Street Subway and Hanna Avenue 


First 


Da S and 
URAC TURE 


BOYER: CO: 


BALTIMORE, 


THE CANNING TRADE. 


Corrugated Fibre 
Shipping Boxes 
Jor CANNED FOODS 


them twenty high 


DEPENDABLE KETTLE CONSTRUCTION. 


Over fifty years ago we began making canning plant equip- 
ment by building kettles. We build copper jacketed kettles 
of all types and sizes. They are good kettles made of the very 
best material by high grade coppersmiths experienced in kettle 
construction. They are made to withstand heavy steam 
pressure, and the method of draining condenstation make 
them fast cookers. We will gladly give you complete details 
of our stationary and tilting, also those equipped with power 
Agitators. 


OPERATION ACCORDING TO PLAN. 


The above short sentence is eloquent in meaning. It means 
steady production vs costly delays. It means equipment that 
stands the gaff of heavy production vs equipment that goes 
down under the load. It means being able to take care of the 
material as it is shipped in putting it through and taking the 
profit vs letting it spoil and taking the loss. There are of 
course, some accidents that human ingenuity cannot avoid, 
but Langsenkamp equipment is built to give service under 
those extraordinary conditions when service is most needed. 
Let us cite you to the experience of users. 


130-132 E. Georgia St. Indianapolis, Ind. 
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The 


Markets 


NEW YORK MARKET 


Future Asparagus Sold Quickly in Spite of High Prices—Market 
Is Firm—Future Pineapple Expected to Follow Aspar- 
agus—Great Britain Taking Salmon—Picked 
Up in Passing. 

New York, March 22, 1922. 


Quick Selling—According to authentic information received 
from California sources and through selling agents in this mar- 
ket, the California Paéking Corporation and other asparagus 
packers on the Pacific Coast booked all orders they care to take 
tor the 1922 pack of asparagus in about a day and a half, or in 
other words, in practically twelve hours’ time. At present writ- 
ing no canners of asparagus are offering new pack for sale. As 
told in these columns a week ago, the opening prices for 1922 
“grass” ranged from 5 to 25 cents above initial quotations for 
the 1921 pack, and the rush to place commitments was largely 
due to the fact that the pack of the present year will be fully 20 
percent below normal, or about 800,000 cases, as against 1,000,- 
000, the original statistics given out earlier in the year. Almost 
without exception, the initial orders were from legitimate deal- 
ers, speculators getting little or nothing direct from the canners. 
This is due to the fact that the selling season was of such a 
short duration that the speculators were given no opportunity 
to grasp the situation in time to become active in the market. 
At present some speculators are offering those in possession of 
contracts a profit for their “paper,’’ but they are getting very 
little or no merchandise, inasmuch as the original buyers contend 
that they have their regular trade to take care of, and besides 
many are of the opinion that the asparagus later on will mate- 
rially enhance in value. 


The Market—The general tendency of the canned goods mar- 
ket, including fruit, vegetables and fish, is quite firm, and selling 
agents and jobbers are anxiously awaiting announcement of fu- 
ture fruit prices. All are of the opinion that the new quota- 
tions will be higher than 1921 opening figures and above the 
parity of spot goods quotations. 


Pineapple—In all probability opening prices for the new 
pack of pineapple will be given out within a fortnight, or shortly 
thereafter, and it is believed that the entire pack will be com- 
mitted for in just a few days time, due to the fact that the 1921 
pack is practically exhausted; besides, there is an export demand 
this year which greatly exceeds the call for foreign countries a 
vear ago, due mainly to the improved exchange situation, and to 
the fact that the steamship companies. are carrying canned goods 
at such a low freight rate. 


Fis':\—The 1921 pack of shrimp is moving gradually into 
consuming channels, although trading. would be freer, it is be- 
lieved, except for the range of about 15 cents a dozen in price for 
No. 1, f. o. b. cannery, which is quite prevalent here. 


The new Alaskan salmon prices are awaited with keen in- 
terest. The spot market for this description of fish is quite firm, 
and Great Britain is buying freely, which is helping exhaust stocks 
in this country, and will quite likely result in further price up- 
turns later on. It is reported that one of the large chain stores 
either has or is about to purchase several salmon canneries, the 
intention being to do their own packing. 

Fruits—Stocks of all descriptions of fruit are said to be lim- 
ited, which looks good for the new season. Independent California 
canneries continue to book fruits at fixed percentages under the 
opening prices, which will be announced in April by the Cali- 
fornia Packing Corporation. Maine standard apples are listed at 
$5.25 to $5.50; New York standard, 50c to 75c above. Only a 
few kinds of cherries are quoted, while standard California Bart- 
lett pears bring ‘$3.35 to $3.40, with fancy ranging up to $3.85, 
and No. 10 standards marked $12.00. Berries meet with fair 
sale; California standard peaches, 244, bring $2.60 to $2.65, while 
fancy sells up to $3.50. 


PICKED UP IN PASSING. 

Hogan-Levine Company announce their appointment as ex- 
clusive selling agents in New York and New England States for 
F. O. Mitchell & Bro., packers of peas, corn and other vegetables, 
with a factory in Perr yman, Md. 

News has just reached deaiers here of the consolidation of 
the South Bend Eastern Oyster Company, Bates Grounds, Cokes 
Cove Oyster Company, Foster Grounds, Fischer Grounds and 
two other oyster canneries in Oregon. The new company is cap- 
italized at $500,000, and will be known as the Toke Point Oyster 
Company, with headquarters at Astoria, Ore. C. D. Starr, of 
Portland, Ore., is president of the new consolidation. 

The National Wholesale “Grocers’ Association has appealed 
to its members to use the old bill-of-lading forms. In a bulletin 
mailed this week by M. L. Toulme, secretary of the association, 
this appeal appears: 

“The National Association has urgently requested the Inter- 
state Commerce Commission to extend the effective date of the 
new uniform bills-of-lading until at least January 1, 1923, so 
that the many wholesale grocers who have large supplies of the 
old forms on hand might be a position to make use of them. 
“The effective date of the new form was set for March 15, 
1922. Later the railroads announced that they would permit 
the use of the old forms to July 1, 1922, provided the old forms 


_were properly stamped according to directions. 


“The National Association has appealed to the commission 
pointing out that the present dates will result in uneconomic 
losses to many shippers. 

“Shippers usually carry stocks of forms considerably in ex- 
cess of a three months supply, the National has explained to the 
commission, so that even the relief offered by the railroads 
merely recognized the emergency, but is only~a -partial attempt: 
to meet the situation. We urge that permission be granted to use 
up old stocks of forms on hand, extending the effective date of 
the new bill of lading until at least January 1, 1923, for this pur- 


“No final reply has been received as yet. However, it is 
known that appeals of a similar nature have gone to the com. 
mission from many individ ‘ial shippers as well as organizations 
of shippers of every character.” 

Contracts for the growing of canning crops are being en- 
tered into between farmers in Leroy, N. Y.. and the Leroy Can- 
ning Co., which plans to resume operations this season. No goods 
were packed: last season because of the unsettled conditions and 
surplus stocks. The latter will-all be out of the way by the time 
the present season opens, it is believed, 

- FATHER’ KNIGKERBOCKER. 


MAINE MARKET 
Spring Business Operiing Up. Well—Outlook Bright—Spot Corn 
So Far Gone That All Interést Centers in Futures— 
Lobster Canning Will Soon Commence—Mrs. 
_Grimes Will Continus That Brok- 
‘Portland; Maine, ‘Mareh 22, 1922. 

Genera] bus‘ne’ continues to show steady. improvement, 
the grocery jobbers reporting that their spring season has. 
opened up at the usual time and that, sales are a little heavier 
every week. Collections remain very good indeed. 

The prospects for 1922 are much improved since the snow 
began to melt. Last fall all lakes and rivers were very low 
and much hard hip was entailed in rural and manufacturing 
sections. Now the snow has gone. gradually,.streams and 
wells are filling up fast. and there is every prospect of regain- 
ing the normal water.level without'the flood seasons which 
we sometimes suffer. We have had a.very good winter, quite 
a lot of snow, -but no blocking storms, and in: towns nearby 
Portland there has been good sleighing for 125 minys, a record 
even for Maine in recent years. 

Corn—Spot goods are so well cleaned up that most of the 
interest now is centered on future possibilities. No prices 
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A Tycos Type “P” Regulator assures positive 
temperature control on corn cooker or blancher. 
The throttling action maintains the temperature 


required no matter how variable the steam 
pressure. 


Rochester, NY. USA. 


Theres aTycos and Taylor temperature instrument for every 


Request Catalog 500, which illustrates and describes this and forty other 
instruments for the canning industry. More than twenty blue prints of 
actual installations, free, as is the advice of Tycos Engineers on your 
temperature needs, if you request it on your firm stationery. 310 


Strip Feed Press 


This Automatic Strip Feeding Press is adaptable to the 
rapid and economical production of can ends or other 
articles made from tinplate or light sheet metals up to 4" 
round or square. The feeding mechanism is entirely au- 
tomatic giving an output of from 60,000 to 100,000 a day 
and is arranged so that change gears may be utilized for 
handling from 3 to 20 cuts to the strip and stock up to 29" 
in length. The positive action of feed not only allows a 
high capacity, but insures an accurate register for decorat- 
ed work, as on all our automatic presses an improved 
friction brake is provided which does not engage crank- 
shaft until clutch is released. To prevent damage to dies, 
Press is equipped with a recent improvement which au- 
tomatically stops the entire mechanism when conditions 


are not entirely regular. Standard equipment includes 
attachments for one size only with exception of dies. Attachments for additional sizes 
can be promptly furnished at extra cost. 


McDONALD MACHINE CO. 
Mfrs. of Automatic Can Making Machinery, Presses, Dies, Etc. 
li ~ 7600 South Racine Avenue, Chicago, Illinois. 


ure instruments 


Taylor [nstrument Companies 
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have been named by Maine packers, but considerable business 
has been booked subject to confirmation when przces are an-. 
nounced. 

Spot holdings are limited to two grades. There is a 
small amount of very nice corn, yet not quite equal to the 
strictly fancy grade, which can be bought at $1.40; another 
of almost equal quality at $1.35 and one at $1.30. Nice 
extra standard is offered at $1.25 and $1.20, but the lots are 
small. Fancy has been out of the market for several weeks, 
and there seem to be no offerings in regular Maine standard, 
eur cheapest grade. 

Stringless Beans—-In beans, as in corn, spot stocks are 
low and futures are already receiving consideration. The 
best and only price today is $1.30 factory, and this represents 
a lot of approximately one car. Some S. A. P. business has 
been done on futures, and great interest is shown. 

App'e — Every week shows less spot stock in No. 10 
canned. apple. There are not more than half a dozen lots 
offered today, and these are held at $5.00 factory for good 
quality fruit. Off-grade goods have been cleaned up for less 
money, but appear to be out of the market now. There are 
several very choice lots offered at $5.00, but none of them 
are of very large amount. Sifted and quartered are quoted 
at the same figure. 

Lobster—It is getting about time for work on lobster to 
open up. In a very limited section the packing has continued 
all winter, but this work is of such restricted volume and high 
costs that it is not popular with the packers. The season gen- 
erally opens in April and May, according to location, and the 
lobster packers are now getting their factory and gear ready 
for spring work. No prices have been announced, even 
the Canadian packers holding out of the market at present. 
It is conceded that the price this year will doubtless have 
to be a little more than last season. The usual amount of 
unpriced future business is being received, as all buyers feel 
that they must give their lobster requirements early protec- 
tion. But once in many years has there been any spot stock 
of lobster after the close of the packing season, and as a rule 
a pro-rata delivery is necessary. 

Blueberries—The future business will receive its first at- 
tention as soon as the snow gets out of the way enough for 
burning. Half of the acreage is burned over every year, and 
this is done early in the season. “Several changes among the 
blueberry packers are reported, but there is no prospect of 
increased volume for the State, 

Business Continued—tThe brokerage business of A. Grime 
Jr. will be continued for the present by Mrs. Grime and other 
business associates. 

MAINE. 


CALIFORNIA MARKET. 


The Asparagus Pack Practically All Sold Up—Good Business 
Done in; Future Peas—Buying of Fruits at a Stand- 
still—Prepar‘ng for Heavy Runs This Sea- 
son—Spinach Canning Quite Gen- 
eral—Coast Notes. 

, San Francisco, March 22, 1922. 

Asparagus—The outstanding feature of the canned food 
market during the past week was the naming of prices on 
California asparagus by leading interests and the speedy ab- 
sorption of offerings by the trade. Despite the fact that prices 
are higher than last year practically all orders were confirmed 
at once and the bulk of the pack, estimated at 1,000,000 cases, 
has already been disposed of, although it will be a couple of 
weeks before packing is commenced. There is no hold-over 
pack from 1921 in jobbers’ hands and the spot market has 
been very firm for some time. In speaking of the advance 
in asparagus prices, C. H. Bentley, of the California Packing 
Corporation, stated that they were made necessary by higher 
prices to growers which offset lower costs in cans and labor. 
The opening prices of the California Packing Corporation have 
already been published, 

The prices of the California Packing Corporation were 
lower than those of some other canners and were withdrawn 
after a few days. 5 ‘ 

Peas—A good business has been -done on California and 
Utah canned peas at the opening prices announced a short 
‘time ago and some interests have been compelled to withdraw 
prices. The acreage in California is larger than last year 


and the crop is in good shape although a little later than 
usual. 
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Fruits—Trading in spot California fruits is largely at a 
standstill, as far as packers are concerned, from the reason 
that there is very little to be found. Substantial orders are 
coming in on the subject of approval of opening prices basis 
and in some instances sales are being made at definite figures. 
The latter is considered risky business, however, as there is 
danger of frost and many unforeseen contingencies. Plants 
are being placed in shape for heavy runs, buyers are in the 
field to contract fruit, and tin plate is arriving from the East- 


ern seaboard in unprecented quantities, suggesting a record 
pack. 


Spinach—The packing of spinach is becoming quite gen- 
eral and with favorable weather the output should show a 
heavy increace over that of last year. A good demand is 
being noted for this vegetable and prices are being firmly 
maintained. 

Crab—Importers of Jap crab meat expect the first ship- 
ments of the new pack in about six weeks, and prices are 
stiffening with the news. of a short pack of fancy grades. 
Kuropean buyers have come into the market again for sub- 
stant.al quantities, and Japanese canners are no longer com- 
pelled to look to this country to absorb the bulk of the pack. 

Cozst Notes—President J. A. Landsberger, of the Hunt 
Brothers Packing Company, declares that prospects for the 
coming season are very bright, with fruits in the hands of 
canners amounting to practically nothing, and stocks in the 
Eastern and European markets below normal. This con- 
cern had a carryover from the 1920 season of 325,781 cases 
of fruits and vegetables and during 1921 packed 592,678 
cases, mostly fruits and berries, Its sales during 1921 
amounted to 843,801 cases, with a value of $3,540,353, in- 
cluding 40,000 cases of pineapple and some fruits purchased 
from outside sources. 

The Van Camp Packing Company is preparing to enter 
the California canning field and will operate here this season, 
having completed negotiations for the taking over of four 
large plants, all in Northern California. The plants will be 
placed on a year-around operating basis and will turn out the 
general line of Van Camp products when not operating on 
fruits and vegetables. The ifhmediate investment in Cali- 
fornia will amount to between $3,000,000 and $4,000,000 and 
an annual output of a million cases of canned products is 
planned. The decision to locate here was reached after Pres- 
ident W. B. Campbell and sales manager H. P. Waf had made 
an investigation covering three years. President Campbell 
stated that the growing demands for California canned fruits 
in the Eastern market made it necessary for the firm to add 
these lines and that the high freight charges on its branded 
products sent from the Eastern factories to the Pacific Coast 
made it advisable that these be packed here. The plants 
taken over are the cannery of the Tamal Packing Company at 
San Francisco, the plants of G. M. Herbert at Reedley and 
San Jose, and one at Oroville. The first three have been pur- 
chased outright and the one at Oroville has been leased. 


Charles B. Hollywood, who has been identified with the 
California canning business for the past forty years, commenc- 
ing with the Cutting Packing Company and continuing with 
its successors, the California Fruit Canners Association and 
the California Packing Corporation, has joined with R, G. 
Fontana, for the past fifteen years connected with the same 
interests, and the Fontana Hollywood Co. has been formed 
to engage in the merchandise brokerage business, with offices 
at San Francisco. 

Joseph Durney, president of the Griffith-Durney Co., San 
Francisco, Cal., is making a business trip to Europe. 

The Matson line ‘‘Matsonia,’’ which arrived in port last 
week from Honolulu, had a number aboard who are interested 
in the canning industry, the list including Frank Gorrell, sec- 
retary of the National Canners’ Association; F. H. Haserot, of 
the Haserot Canning Company, Cleveland, O., and C. S. A:che, 
head of the research department of the California Packing 
Corporation. The Wilhelmina also brought a quota of pack- 
ers, including Raymond S. West, cashier of the Hawaiian Pine- 
apple Company; R. W. Rodgers, manager of the Hawaiia2 
Tuna Packing Corporation, and Messmon Kendall, of the Cali- 
fornia Packing Corporation. 


An association for the promotion of the annual peach 
growers’ contest in Yuba County is being organized at Luba 
City, Cal, 


The Beckwith Company has been incorporated at Fresno, 
Cal., with a capital stock of $250,000 to operate a fruit can- 
nery at Reedley. The directors are N. E. Beckwith, I. C. 
Beckwith, Ruth E. Beckwith, Sarah A. Beckwith and R. A. 
Hoyer, all of Reedley. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CH1cAGo. ILL. DETROIT, MICH. OMAHA, NEB. 


The MONITOR Green Pea Grader is growing steadily in favor. A great many 
have been ordered this season. If you want perfection in grading, you should in- 
stall it, Its work is complete. No skipping or misgrading. It gives results. 


REPRESENTED BY 


A. K. ROBINS & CO. 
Cenadinn Plant HUNTLEY MFG. CO. BROWN, BOCES Lid 
~~ P. O. Drawer 25 SILVER CREEK, N. Y. BERGER & CARTER Co. 
Tilleonburg, Ont. WALSH MEG. co., 
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E. S. Moorhead, of the sales department of the California 


Peach and Fig Growers’ Association, Fresno Cal., has been 


made general sales manager of this organization, succeeding 
A. J, Sturtevant, Jr. 


“BERKELEY.” 


As Brokers View the Market 
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Aberdeen, Md., March 22, 1922. 


Tomatoes—The market on spot tomatoes is unchanged. 
We are ‘booking orders at 72%a75ec for 1s, $1.10 for 2s. 
$1.50a1.55 for 3s, and $4.60a4.75 for No. 10 tomatoes. 

The future market seems to be somewhat unsettled, and 
the “‘rumor factories’’ are working overtime, Will be glad to 
quote prices on future tomatoes on application. 

rn—cCorn is moving out in small lots. We quote No. 
2 whole grain Evergreen corn 90c, standard shoepeg at 95c, 
extra standard shoepeg at $1.00a1.05, fancy quality $1.15a 
1.20, and standard Maine style corn at 95ca$1.00 f, o. b. fac- 
tory. 
; For future delivery we can book orders for standard 
shoepeg at $1.00, fancy shoepeg $1.15 and standard Maine 
style corn at 85ca90c f, o. b. factory. 


C. W. BAKER & SONS. 


THE CO-OPERATIVE MOVEMENT AMONG GROWERS_s. 
An Address by Frank T. Sweet, President California Pear 
Growers’ Association, Before the Canners’ 

League Convention. 


(Continued from last week) 


Mr. Sweet’s address so impressed his hearers that 
many of them have not hesitated to commend it. Ac- 
cordingly, we feel sure, canners in other sections will 
read what is in the minds of leading growers of canners’ 
crops with much interest, as indicating what may be ex- 
pected, at an early date, among their own growers—and 
welcomed. 


Now a word as to prices for canning pears. More than 
half our pears are sold at auction in the East, where the buy- 
ers themselves set the price. 

In 1918, the first year of the Association, the Sacramento 
River pears averaged the grower $80.00 a ton, unpacked, in 
the grower’s packing house. This included about 35 per cent 
of number two pears. 

The canner paid us for number one pears what we asked, 
or $70.00 a ton delivered. 

In 1919 the average for all Bartletts shipped East, (No. 
1 and No. 2) was $95.46 a ton, and for River pears, $100.57 
per ton. We sold you at $85.00 a ton for No. 1, or $15 a ton 
cheaper. 

In 1920, the pears shipped East netted $113.73 per ton. 
and the Sacramento River pears, $104.53 per ton. The canner 
paid us $100.00 a ton. It is true that all things were inflated, 
and it is probably true that we would have all been better off 
in 1921 had there not been inflation, but even in 1920 many 
canners paid outside growers a premium over the association 
price. 

In 1921, the River pears averaged returned net from East- 
ern shipment, $79.32 a ton; and all the pears from California, 
$69.69 per ton. You paid $65.00 a ton. 

I hope the jury will decide that we have at least tried to 
be fair. 


The Future. 

Last year was the lightest crop since 1913. There have 
been two abnormally small crops. Unless all signs fail, we are 
looking forward to the largest crop, from the largest acreage 
ever harvested in California, possibly 130,000 tons, as against 
last season’s 78,000 tons. If you will guarantee the weather, 
we will guarantee the supply, and we shall hope for the largest 
pack that can be safely marketed by you, 

During the next five years the total output should contin- 
ually increase, until it reaches 250,000 tons. It will take the 
combined efforts of all of us to find markets, fresh, canned and 
dried. 
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We have an advertising fund on hand. Last summer we 
experimented in a modest way with advertising and merchan- 
dising fresh pears in two cities—Boston and Philadelphia. 
At an expense of a nickel a box, we more than doubled the 
demand for pears. We did this at a profit. 

This Fall we expect to start to determine wnat we can 
do in » modest way toward increasing the demand for canned 
and dried pears. We are not forgetful of the fact staring us in 
the face that without increased demand, many orchards may 
become liabilities instead of assets. We want your suggestions 
and your advice from time to time. 

In the meantime I have one definite suggestion which 
will help to start the ball rolling, and I offer it to you. 

The housewife pays a nickel more for a can of pears than 
for a can of peaches or cots. If pears are always to sell at a 
premium commensurate with the greater cost of canning pears, 
then the housewife should have an extra value shown her to 
justify the nickel. We can do this in more than one way. But 
I will suggest today one of the ways. 

People will willingly pay more for special occasions than 
for ordinary uses. Some folks, maybe even among those pres- 
ent, will pay $20 for a quart of a certain Caledonian commod- 
ity which for thirst quenching properties used to sell for a dol- 
lar. The $19 represents the appraisement for the kick. 

Unfortunately pears, unlike grapes, cannot be advertised 
as having even a potential kick. 

But in the utmost concordance with all legal restrictions. 
the housewife gets a “‘kick’’ out of serving new, unuusal and 
delicious dishes. 

Pear salad, properly made, is one of them. Victor, presid- 
ing genius of the St. Francis, tells us and shows us that ‘‘Pear 
salad, a la Victor,”’ is a dainty dish fit to set before a queen. 

I used to think before Victor got busy, that pear salad 
wasn’t so much. The old-fashioned pear salad was a chunk 
of pear and a hunk of mayonnaise. The ingredients quarreled. 

Now if in addition to all other uses canned pears can be 
‘popularized for pear salad, we have a practically new and valu- 
able use, justifying Mrs. Housewife’s extra nickel. A perfect 
dish for company dinner, gives a perfectly legal kick worth at 
least the extra five cents. 

How can we get Mrs, Housewife started? To mail even 
a simple recipe book to every housewife would cost a million 
dollars. Impossible! 

To make use of the Saturday Post and the Ladies Home 
Journal and Good Housekeeping may be possible some day, 
but not just now. It would take the fortunes of a Monte Cristo, 
or at least a Del Monte Cristo, which is about the same. 

About two months ago my daughter Betty made some 
gingerbread. Now, I never have been partial to gingerbread, 
so I said, ‘‘no, thank you.” 

“But this is different,’’ said Betty. 
came converted. 

“Where did you get the recipe?” I asked. 

“Off the molasses can,” said Betty. 

Stepping out of molasses into pears, let us consider that 
you are sending out twenty-four million messages each year 
on canned pears. A label isn’t complete unless it helps make 
more consumers. 

Victor’s pear salad, on pear labels, will sell more canned 
pears. One canner has already arranged to use a recipe on his 
label. If you can see your way toward doing so, then you 


will start something, without cost, to be supplemented later 
on by not less than $25,000 which we have on hand to work 
along other and more complete lines, next fall and winter. 

In closing let me repeat that our Association wants to 
work with each and every one of you in every matter in which 
our mutual future is at stake. First, we want to know how. 
You remember that Shakespeare says in the Merchant of 
Venice, ‘If to do, were as easy as to know what were good to 
do, then chapels had been churches, and poor men’s cottages 
princely palaces.’”’ We hope to be able to do, so that some day 
you all will say, ‘“‘The Pear Growers’ Association is a Fair 
Growers’ Association.” 


I ate some and be- 


CANNING MACHINERY 
FRUITS- VEGETABLES: FISH-ETCc. 


A.K.ROBINS & Co. BALTIMORE, MD. 
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Stecher Lithographic ©. 
Rochester, NY. 


Our Labels 
are the Highest Standard 
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SERVIC E 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed up to the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, > = 


Conveyor or any of the Caldwell specialties prompt- 


ly wire Caldwell, or call up the nearest Link-Belt office. You 


Link-Belt Company offices in all principal cities. 
H. W. CALDWELL & SON CO. 


LINK-BELT COMPANY. OWNER 
CHICAGO, 17th Street and Western Avenue 


DALLAS TEXAS, 709 Main Street NEW YORK, 299 Broadway 
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CALIFORNIA CONTRACT FORM AGREED UPON 


Chairman Juhring Announces Successful Results of Negotia- 
tions With Canners’ League of California—Predicts Suc- 
cess of Form Suggested—Solves ‘‘Pro Rata Deliv- 
ery” Fa‘rly; Now Working on Other Regional 
Contracts With Canners’ Organizations. 


(From the National Wholesale Grocers’ Association Bulletin) 

W. L. Juhring, Chairman of the Contract Committee of the 
National Wholesale Grocers’ Association, recently released the 
following contract form that has resulted from many splendid 
conferences with representatives of the Canners’ League of 
California. 

Chairman Juhring, in making the announcement, desires 
to call special attention to the “Pro Rata Delivery” clause and 
the plan that has been devised to guarantee fair dealings. He 
also expresses sincere thanks for the hearty co-operation he 
has received from the representatives of the league throughout 
the negotiations. The form follows: 

Terms—Cash less two per cent (2%), if draft, with docu- 
ments attached, payable in New York, Chicago or San Fran- 
cisco exchange, or equivalent, if paid within ten (10) days 
from date thereof; otherwise less one per cent (1%) in thirty 
days unless shipment arrives prior thereto, in which case pay- 
ment less one per cent (1%) shall be made within three (3) 
full business days after arrival of shipment. Draft shall not 
be dated earlier than date of bill of lading and instructions to 
collecting bank shall provide that if draft arrives on the tenth 
day or thereafter, twenty-four hours’ grace shall be given after 
presentation. Documents against payment: If during the life 
of this agreement the financial responsibility of the buyer be- 
comes impaired, or payments from buyer are past due, casi 
payment in advance with regular discount may be demanded 
by seller before further shipments are made. 

Deliveries—F. O. B. Pacific Coast rail shipping point ex- 
cept Pineapple; Pineapple f, 0. b. San Francisco or f. 0. b. Ha- 
waiian Island ports, seller’s option. If shipped from Hawaiian 
Island ports, seller to allow buyer freight and insurance from 
Hawaiian Islands to San Francisco. Local freight and transfer 
charges from interior points to port of shipment to be paid by 
buyer. All local freight, cartage and handling charges for 
assembling purposes incurred on less than carload lots to be 
paid by buyer. All transfer charges in San Francisco on Pine- 
apple, if reshipped by water, to be paid by buyer. 

Marine Insurance—-On shipments via all-water route to 
Atlantic Coast or Gulf ports, and all shipments from the Ha- 
waiian Islands, seller to insure for buyer’s account and expense 
to cover buyer’s cost with ten per cent (10%) added; English 
form of policy with three per cent (3%) particular average on 
each package. In seller’s discretion, or at buyer’s request. 
seller to place war risk insurance for account of buyer. 

Shipment and Storage—On account of shipment from dif- 
ferent factories, seller reserves the routing of freight. Not- 
withstanding shipped to seller’s order. goods are at risk of 
buyer from and after delivery to carrier, and buyer hereby 
acsumes all resuonsibility for shortage, loss, delay or damage 
in transit upon issuance to seller by carrier of clean bill of 
lading. 

It is specifically agreed that any route herein specified 
shall be subject to its being open or available at time of ship- 
ment. If, after notice by seller, buyer does not desire to have 
shipment made by some route then open or available, seller 
may store and insure goods for buyer’s account. If so stored 
and insured, buyer agrees to pay draft with documents, less 
two per cent (2%) in New York, Chicago or San Francisco 
exchange or equivalent, withim ten days from date of draft. 
Draft shall net be dated earlier than date of warchouse receipt 
and instructions to collecting bank shall provide that if draft 
arrives on the tenth day or thereafter, twenty-four hours’ grace 
shall be given after presentation. 


Goods to be shipped in seller’s discretion as soon as prac- 
ticable after packing. Any difference in freight and terminal 
charges on account of seller shipping in more than one carload 
to be paid by seller. Seller reserves the right to ship goods 
unlabeled when delay in receiving buyer’s labels holds back 
shipment, If seller shall elect to withhold shipment at buyer’s 
request, then the goods unshipped shall be billed and paid for 
on the following dates, respectively, hereinafter specified: 

PEAS AND SPINACH. July ist; ASPARAGUS, August Ist; 
TOMATOES OR TOMATO PRODUCTS. November ist; FRUITS, 
FRUIT PRODUCTS OR SUNDRY VEGETABLES, December 
31st; HAWAIIAN PINEAPPLE, December 31st. 

Buyer agrees to pay for unshipped goods in ten days from 
date of draft, Jess cash discount of two per cent (2%), with 
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warehource receipt attached. Draft shall not be dated earlier 
than date of warehouse receipt and instructions to collecting 
bank shall provide that if draft arrives on the tenth day or 
thereafter, twenty-four hours’ grace shall be given after pres- 
entation. Seller agrees to store said foods and to insure them 
for buyer’s account in a company or companies licensed by the 
Insurance Commission of California, against loss or damage by 
fire. Buyer shall pay one and one-half cents (114 cents) per 
case per month to cover cost of both storage and insurance, 
fractions of months at full monthly rate, and charges shall ac- 
crue from date of warehouse, or storage receipt to date of ship- 
ment. Seller shall have the right to move and store said goods 
at buyer’s expense in public warehouse, if goods are not ordered 
out by buyer prior to March 1st following date of billing as 
above. Buyer shall reimburse seller for local taxes assessed 
the first Monday in March, seller to declare quantity and valu- 
ation for buyer’s account. 

Separabie Lots—This contract shall be deemed separable 
as to all goods sold hereunder, and buyer may not refuse to 
receive any lot or portion of the goods shipped hereunder for 
failure of any other lot or portion to be delivered or to comply 
with the contract unless the right so to refuse is expressly pro- 
vided for on the face hereof. The seller shall have the right 
to deliver the entire order at one time or in portions from 
time to time within the time of delivery herein provided. 

Pro Rata Delivery—‘In case seller is unable to make full 
delivery or to perform any or all of its obligations by reason of 
government commandeer requis‘tion or reservatiom, strike, 
flood, fire, crop damage, failure of transportation facilities, or 
for any cause or condition beyond seller’s control, seller shall 
pro rate remaining stocks. If seller shall deliver less than 
75%, buyer may require seller to produce certificate from Can- 
ners’ League of California justify'ng such delivery which cer- 
tificate shall release seller from all further obligat‘ons on ac- 
count of short delivery. If delivery is not so justified, Canners’ 
League of California shall assess damages and seller agrees to 
pay same.”’ 

Swells—The goods covered by this contract are guaran- 
teed by seller against swells until July 1st following the date 
billed, but in no case for less than six months, unless said 
swells arise from improper handling or storage by carrier or 
buyer. All claims for swells must be made and bills rendered 
by buyer on or before July 10th, or not later than six months 
after date of invoice, and swells held subject to seller’s order. 
Established Claims shall be paid by seller within thirty days 
at invoice price and fre’'ght. Where local food laws require 
the destruction of swells, notice shall be filed with the Canner 
or his representative giving him ten days’ opportunity for in- 
spection, If the seller or his representative fails to inspect 
within ten days, or if the goods are destroyed meantime, by the 
authorities, official certificate bearing iden#ification marks shall 
be accepted as prima facia evidence and voucher for the claim. 

Guaranty—Seller guarantees goods covered by this con- 
tract to conform to the requirements of the National Food and 
Drug Act of June 30, 1906, as amended, except that seller shall 
be relieved of any liability for misbranding when goods are 
shipped under seller’s label and brands. 

Drawback—Drawback, if any, for seller’s account, buyer 
tc furnish necessary documents. 

Non-assignak‘lity—This contract is not assignable and 
goods sold hereunder are not to be shipped or diverted to any 
destination other than that herein specified, without consent 
of seller. 

Claims—Claims other than for swells must be presented 
within ten (10) days from receipt of goods. 


Arbitration—Disagreement as to any matter of fact aris- 
ing out of this contract to be settled by arbitration in New 
York, Chicago or San Francisco. In the absence of agreement 
by the parties, arbitration shall be held in the above city near- 
est tv the point where the goods are located. Arbitrations shall 
be held before and under the rules of the joint arbitration 
boards appointed or approved by the National Wholesale Groc- 
ers’ Association, the National Food Brokers’ Association and 
the National Canners’ Association. The arbitrators shall assess 
the costs of arbitration and the decision shall be final and bind- 
ing upon both parties. who hereby agree to comply therewith. 


‘No unimportant variations in the execution of this contract 


shall constitute basis for a claim. 


Scope of Contract—This contract is complete and super- 
sedes and includes all other contracts, warranties, representa- 
tions and statements, verbal or written, relating to goods speci- 
fied herein. Brokers and salesmen have no authority to waive, 
change or add to any of the terms or conditions covered by this 
contract. 
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11. ANTIC ANS HIGHEST QUALITY 


LOWEST PRICE 
PLAIN LACQUERED - LITHOGRAPHED 


Packers 


Syrup Refiners 

i Our large production assures prompt 
Peanuts and Peanut Products : : 

and satisfactory service. 


Fresh Oysters 
Paints 


Our co-operation increases YOUR sales. 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - - MARYLATID 


HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Automatic Round-Can Double Seamer No. 81 


Built in two types, one for the packer and 
one for the can manufacturer. They are sub- 
stantial, no delicate parts, simple to operate 
and do not require a skilled machanic. Be- 
cause of their eight seaming stations they 
handle liquid goods with speed. ‘They have 
proven 100% thru successful continuous oper- 
ation in actual service. 


Speed in the can shop is 165 cans in a min- 
ute. In the cannery they seal 80 to 130 cans 
a minute on liquids, semi-liquids and syrups. 


Why not install one of these machines and 
let it prove the claims we make for it? 
Specialist’s Cure for Can Making Ills 


Cannery, Honolulu. Patented. Bliss Automatic High-Speed Can Machinery. 
Battery of Bliss No. 81 Double Seamers in Hawaiin Pineapple Ca. Use daily as directed 


E. W. BLISS CO. works BROOKLYN, N.Y., U.S.A. 


SALES | DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES Dime Bank Bidg. Union Bank Bldg. Peoples Gas Bidg. Keenan Bldg. Boatmen’s Bank Bidg. Marine Bank Bidg. Union Trust Bldg. Second Nat'l Bank Bidg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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McLAURIN CONTINUES TO FIGHT PRO RATA CONTRACT 


“Sugar-coating the Pro Rata,” Says Facts and Figures—A . 


Strange Jumble of Ideas as to Fair Play and Honesty. 

The California pro rata contract, as published in this issue, 
has been, you will note, pronounced fair and just by the Na- 
tional Wholesale Grocers’ Association, but not by President 
J. H. McLaurin and his Southern Wholesale Grocers’ Associa- 
tion. Not by a jugful. It does not “‘gee’’ with his ideas of fair 
play and honesty. We are not going to debate this question, 
but just to show how strange his ideas are, we need merely ask 
this question: 

Stripping the whole question of future canned foods 
sales down to the skeleton, what have we? Is it not: (1) A 
buyer who has carefully considered his needs in canned foods 
and determined to protect himself by ordering some canner to 
pack that quantity of goods for him? (2) A canner who con- 
sents to pack these goods at the agreed price. Both buyer and 
seller are presumed honest. The canner makes the one reser- 
vation—that he be able to pack the goods: i. e., that no circum- 
stance over which he has no control enter into to prevent him. 
That is perfectly natural, and no honest buyer ever hesitates 
to grant that contingency to an honest canner. If the canner 
proceeds to fill this order, the crops, etc., being favorable to 
him, could an honest buyer in honor refuse to take more than 
75 per cent of his order on any pretext? 

McLaurin thinks so! 

Read what he says in Facts and Figures for March: 


Sugar-coating the Pro Rata 

“Contracts for the future delivery of canned foods neces- 
sarily involve the hazards of soil and season. There can be 
no doubt of this, because frost and rain and sunshine cannot 
be made to meet the exact line of crop necessity. These things 
are beyond the control of human agreement or human will. 

But because these things are so, is that any reason why 
wholesale grocers in entering contracts for the future delivery 
of canned foods with the packers of these foods should be made 
to shoulder all the crop risk? Shouldn’t the canners them- 


selves be made to bear a rightful share of the hazard? 
Anyone who makes commitments based on crop outcome 
The canner who makes any fair commit- 


is taking a chance. 
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ment of this kind is taking a chance. The wholesale grocer 
who enters such an agreement is taking a chance. It is, indeed, 
a game of chance, but not, however, gambling in a harmful 
sense. Pure gambling is unjustifiable because the community 
is rendered no beneficial service thereby, but gambling in the 
sense of undertaking a risk that the consumers of food may be 
better served does have full justification. 

But again it should be observed that because this also is 
true, is that any reason why all the risk of this service to the 
consumer should be borne by the wholesale grocer? 

There is no game at all fair which does not allow to every 
player equal benefits and does not impose upon every player 
equal penalties, according as the chance falls for him or against 
him. 


The Question Will Not Down 


This question of the non-reciprocal pro rata contract wil! 
not down. It arises perennially in one form or another, and 
the reason why it will not down is because this is inherently 
unjust and cannot be made just and fair by masking it, by 
whitewashing it, by sugar-coating it, or by fumigating it, It is 
a one-sided affair and its terms must be made reciprocal before 
it can meet the test of American business morality. 

We have said these things in substance before, and no 
doubt will say them in substance again and again until pro 
rata shall be made to mean the same thing for the buyer as it 
does for the seller. It becomes necessary again to call atten- 
tion to the unfairness of the non-reciprocal pro rata contract 
becauce an atteinpt is being made to get wholesale grocers to 
swallow it in a new form which merely sugar-coats it. but in 
no wise changes its essential nature. This new delivery clause 
which has been formulated by the Canners’ League of Cali- 
fornia and approved by other canners’ associations and by cer- 
tain wholesale grocers’ organizations is as follows: 

In case seller is unable to make full delivery or 

to perform any or all his obligations by reason of 

government commandeer, requisition or reservation, 

strike, flood, fire, crop damage, failure of transporta- 
tion facilities, or for any cause or condition beyond 
seller’s control, seller shall pro rate remaining stocks. 

If seller shall deliver less than 75 per cent, buyer may 


The other machines in our complete line 
are just as good as our Double Seamers 


CHICAGO OFFICE: 
20 E. Jackson Boulevard 


Max Ams Double Seamers 


THE MAX AMS MACHINE CoO. 


101 Park Avenue, New York City 


Chas. M. Ams, Pres. 
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FRED STARE 


said at the 
PEA SECTION 


at Louisville 


What would you think of a dairyman who for want of an 
additional cream separator crowded his one separator far be- 
yond its capacity and thereby lost 10 to 15% of the butter fat 
which went out with the skim milk? 


I want to emphasize this point of saving money through 
preventing loss or waste. 


In 1920 Factory No. 5, if their cost was no lower and they 
sold their output for the same range of prices, would have 
made $1.77 on each 1(0 doven. They packed 27,150 cases in 
1920 and at .017 per doz they would have made $961 00 
or less than the brokerage on their sales; but in 1921 after 
buying another Grader and packing only 17,000 cases, their 
profit would be $12.56 per 100 dozen, or $3270.40 You will 
note they made $3.12 on .1’s against 72c the year before, 
$10.08 on No.2’s instead of $6.23 and $7.98 on No. 3’s instead 
of $6.46 ane lost only $8.62 instead of $11.64. 


| There is a discount for early orders. 


The Sinclair Scott Co. 
Baltimore. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ry 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


Good. PRODUGT +plus an: 
attractive “GAMSE LABEL” 


pn your Can 


properly displayed: 
spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 

High Speed Offset Presses—than any © 
house in Baltimore and can | 
MONEY on your La Shes 


save you 


‘Write Us 


GAMSE BRO. 


LITHOGRAPHERS 
Gamse Building, BALTIMORE, MD. 
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require seller to produce certificate from Canners’ 

League of California justifying such delivery which 

certificate shall release selled from all further obli- 

gations on account of short delivery. If delivery is 

not so justified, Canners’ League of California shall 

assess damages and seller agrees to pay same, 
Doesn’t Go Far Enough 


Th‘s is indeed, good as far as it goes, but it goes a very 
little way toward effecting the rightful due of the buyer under 
a future contract. It eliminates a dishonest pro rate. but that 
is all it does and can do, and is that enough for a wholesale 
grocer entering a canned foods contract? We say empratically 

What is needed is that the wholesale grocer have the re- 
ciprocal right to pro rate his acceptance of delivery upon a fair 
and honest basis. That such a fair and honest basis can be 
found and that a fair pro rata contract, reciprocal in all its 
terms, can be formulated is demonstrated in the Golden Rule 
contract which the Southern Wholesale Grocers’ Association 
has drafted and given nation-wide distribution. 

The unfairness of the non-reciprocal pro rata clause lies 
in the fact that when the hazard of the crop season spells short 
supply and resuitant high price, the canner by the terms of his 
contract can avoid the consequences. The cast of the dice says 
that the buyer should pick up the money, but the non-recip- 
rocal pro rata clause steps in and says: ‘“‘Not this time-shoot 
again.” Again fall the hazards of soil and season. This time 
they spell abundant crops and low price. The dice say the 
buyer must pay. Is there any pro rata clause that steps for- 
ward in behalf of the buyer and asserts: ‘‘You don’t have to 
pay in full, You have to pay only what you honestly can?” 
The buyer may wait for the pro rata to speak in his behalf as 
it spoke awhile ago in behalf of the canner, but he will wait in 
vain. Pro rata speaks, but it says: ‘‘Mr. Buyer. you must pay 
and pay in full.to the very last case that your contract calls 
for.”’ 

An Unfair Game 


How long would such a game last anywhere else? Any- 
where else there would be no game because the parties thereto 


who were treated so unfairly would refuse to play a moment 
longer. And yet that is the very game in which the proponents 
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of the non-reciprocal pro rata clause insist the wholesale grocers 
of the United States should participate. The result is, the risk 
of the canning trade is taken away from canners by such a 
contract and placed on the wholesale grocers of the country, 
and there it stands and must be borne. 


It never can be, nor is it right that it should be, that these 
risks in turn be passed on by the wholesale grocers to the re- 
tailers. It is no part of the retailer’s business to take the:e 
hazards and for the wholesale grocer to attempt to place them 
upon the retailer results in the disruption of the wholesaler’s 
trade and the loss of his customers. 


No matter how the non-reciprocal pro rata clause may be 
hedged about by this safeguard and that assurance, there never 
can be taken from it the fact that it binds the buyer hard and 
fast and leaves the seller free and loose. It lets the seller step 
out from under the consequences of the hazards of the weather 
in case of short yield, but it piles all these hazards, heaping 
high, on the wholesale grocer in case of abundant production 
and permits him to shuffle off not one iota of the burden, but 
makes him stand to it to the last jot and tittle. In other words, 
the wholesale grocer under the non-reciprocal pro rata clause 
is compelled to carry the canning industry. It is an undeserved 
burden and can never be justified. 


The Golden Rule contract, formulated by the Southern 
Wholesale Grocers’ Association, permits the buyer and the 
seller to play with crop hazards on equal terms, enjoying equal 
benefits and undergoing equal penalties. It permits the seller 
to pick up the money when he wins, And, emphatically, it does 
not pay him in full, but when the celler loses and you win. 
then you must be content with only a very little. if any, of the 
stakes of the game.” 

CURED BY ADVERTISING 

Advertising during periods of lessened demand has proved 
to be one of the chief means of reducing seasonal unemploy- 
ment, today a most serious handicap to American industry. 
Hundreds of thousands of men are laid off annually in the 
various trades because the sale of goods which they produce 
is limited to certain months. 

The President's Conference on Unemployment, in its ef- 
forts to formulate plans for reducing nation-wide joblessness, 
has found American resourcefulness already mitigating this 


With This One Machine 
You Can Fill 


Preserves - jelly - mustard - mayon- 
naise - syrups - apple-butter and all 
similar products. 


Two pistons - one rotary valve - do the 
work and give you — 
Greater accuracy and cleanliness 


of filling than has ever been possible 
before. 


It’s a machine that is made to stand 
up during the strenuous run of the sea- 
son. No breakdowns, delays, loss of 
money and product. 


You can fill on the same floor where 
your kettles are, or on the floor below. 


Find out all about it 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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VIRGINIA 
CANS 


Service First - Quality Always 


We Solicit Your Inquiries. 


VIRGINIA CAN COMPANY 
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evil. Inquiries have brought to light, for example, that one 
New York company, which does a large business in dried fruits, 
by advertising to the consumer has lengthened the season for 
eating its products. 

A Cp2veland firm manufacturing men’s clothing, in which 
the styles fluctuate by seasons, has kept up continuous preduc- 
tion by standardizing its products and advertising inducements 
to retailers for accepting deliveries over an extended period, 
instead of only at the opening of the season. 

Another Ohio corporation which makes women’s clothing 
has achieved the same results. It makes models according to 
earefully laid plans, and by advertising has inspired retailers 
with confidence in its judgment as to the goods and the sea- 
sonal demand for them. 

A Rochester men’s clothing factory fills in dull periods 
between seasons by making a stock of conservative models and 
advertising mid-season sales at prices which cover overhead, 
but leave no profit. 

Pennsylvania manufacturers of glass, formerly a very in- 
termittent industry, have stabilized considerably by lowering 
prices of goods ordered at certain seasons, and advertising this 
reduction. Customers have taken advantage of this cut, thus 
spreading work over the entire year and enabling the makers 
to keep on their employees. 

In Brooklyn a shoe corporation employing thousands now 
advertises throughout the year instead of only in season, and 
has induced its customers to co-operate by placing orders when 
the firm most needs them. They also advertise a staple shoe 
not subject to seasonal demand, which helps the retailers, as 
well. 


AN EXPLANATION OF RECENT FAILURES IN SAN JOSE 
SCALE CONTROL 


By W. A. Ruth, Assistant Chief in Pomological Physiology 
University of Illinois 
Agricultural College and Experiment Station 
Urbana, Illinois 

Extensive and repeated investigations have shown that 
orchards can be kept comparatively free from San Jose 
Seale by applications of lime sulfur, and that badly infested 
orchards can be redeemed and maintained in good condition 
by continued yearly applications. 


However, more reports of unsatisfactory control of San 
Jose scale by spraying have been received by this Station dur- 
ing the past two or three years than formerly. Certain or- 
chardists in Southern Illinois have considered the present situ- 
ation sufficiently serious to deserve special study, As parts of 
this study, the experiments already in progress are being con- 
tinued arid expanded, leters have been sent to a few workers 
in other state experiment stations asking for information re- 
garding conditions in their localities, and a rather extensive 
correspondence has been carried on with some of the Illinois 
growers in various parts of the State. 

Most valuable information has been obtained from the 
survey of commercial practice, and at this time only the con- 
clusions drawn from the study of the facts furnished by the 
orchardists themselves are presented. Owing to the fact that 
the experiments are in an early stage, to present results at this 
time would be premature. The correspondence carried on with 
the authorities outside the State shows that the same difficulty 
is being experienced in certain neighboring States. 


In spite of the large number of commercial successes ob- 
tained throughout the long period since the earlier experi- 
mental work was done, there have been occasional failures. It 
was not to be supposed, however, that the methods found suc- 
cessful experimentally would be followed exactly, or even ap- 
proximately, in all cases by all growers; so that a certain pro- 
portion of failures was to be anticipated. The present investi- 
gation shows that in the amount of spray applied the deviation 
has been so extreme that the difference between the practices 
employed experimentally and those employed commercially, in 
this respect alone, can easily account for many failures. It 
does not seem to be necessary to assume that new or peculiar 
conditions are responsible for failure. 


Conditions Necessary for Success 

To obtain results in orchard practice similar to those ob- 
tained experimentally, the three following conditions must he 
fulfilled: 

1. The diluted spray must contain 15 pounds of sulfur 
in 50 gallons.* 

2. The entire surface of the tree must be covered. 

3. The trees must be heavily covered. The experimental 
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work does not indicate that lime sulfur of the strength recom- 
mended will control San Jose scale if applied lightly, even if 
every part of the surface is covered. 

Points Covered in Survey of Commercial Practice 

The correspondence with the growers dealt with the more 
important factors in commercial spraying: 

Materials used and concentration of material applied. 

2. The use of the hydrometer. 

3. Amounts applied. 

4. Methods of application: that is, with guns or rods, 
with high or low pressures, with nozzles having large, medium 
or smail holes; with the wind; from towers, with high or low 
capacity rigs; with or without close supervision. 

5. Opinion of growers as to cause of failure. 

An important fact brought out by this correspondence was 
that practically all the failures have been experienced by grow- 
ers in the southern third of Illinois, none were reported from 
the northern third, and very few from the central third. This 
can be easily explained, for the more favorable temperatures 
of Southern Illinois result in the development of a greater 
number of broods, therefore very greatly increasing the in- 
festation. Moreover, it has been observed that low winter tem- 
peratures, experienced more frequently in Northern Illinois, 
result in the death of many of the insects. The experimental 
work has shown that heavy infestations are controlled with 
much more difficulty than light ones. 


Variation in Strength of the Diluted Spray 


The correspondence shows that orchardists in Northern 
Illinois are using with success methods which are utterly im- 
possible in the southern part of the State. In the northern 
counties, failure properly to dilute the spray solution is com- 
mon. The dilution recommended for lime sulfur made accord- 
ing to the 50-100-66 formula (the formula most commonly 
used in Northern Illinois) is 1 to 4.+ Much weaker solutions 
are usually made, In one case the material was used at the 
rate recommended for the commercial solution—that is. at a 
dilution of 1 to 8—resulting in a spray about one-half as strong 
as the Illinois Station has been accustomed to consider safe. 
In spite of these weak solutions. the growers using them have 
been continuously successful. The point must be kept in mind 
that these were Northern Illinois growers. 

In Southern Illinois the formula now most commonly ured 
is the 50-100-50 formula, this having displaced the older 
50-100-66 formula. Moreover, practically all the growers are 
using more of this stronger solution (usually about one-fourth 
more) in making the diluted spray, than the recommendations 
of the Experiment Station call for. The difference between the 
strengths of spray used in the two parts of the State is strik- 
ing. and there can be no doubt that this difference has been 
brought about gradually by the differences in the difficulty of 
control. 


Amount of Sprezy and Thoroughness of Covering 
The most important questions have proved to be those 
dealing with the amount of spray applied and the thoroughness 
in covering the tree. Investigations conducted by the Oregon 
Experiment Stationt show that for trees between eleven and 
seventeen years of age the following amounts are required for 
the best results from dormant spraying: 


Orchards 
—eleven years old.............. 4.1 gallons 
—-twelve years old.............. 4.5 gallons 
—thirteen years old............. 5.6 gallons 
—fourteen years old............ 7.0 gallons 
—fifteen years old.............. 7.2 gallons 
—seventeen years old........... 8.0 gallons 


Assuming that the amount required increases with the 
age of the tree from seventeen to twenty-five years at the same 
rate that it does for trees between eleven and seventeen yeafs, 
the amount reauired at twenty-five years would be, according 
to the Oregon figures, between 13 and 14 gallons. 

Experiments conducted by the writer at Urbana indicate 
that even when conditions most favor the efficient application 
of the spray, it is necessary to use the above amounts to secure 
heavy and complete covering, According to information re- 
ceived from the growers, the amount mo:t frequently applied 
to twenty-five-year-old trees in this State is 5 gallons. It is 
likely that the most important cause of failure lies right here. 
Certain successful growers in the region where scale is hardest 
to control believe that 25 gallons is not too much for a tree of 
this age. 

The writer does not mean to state definitely that the scale 
cannot be successfully controlled when the trees are covered 
with sm@ller quantities, but he does desire to state definitely 
that small quantities of lime sulfur of standard strength have 
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Place Your requirements with 


1 
CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


and share in the average annual saving 
of $6.50 per thousand of insurance, 
which has been the actual experience 
of Canners cooperating over a long 
period of years. 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


Write 
LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHIGAGO, ILLINOIS 


WRITE US 


71 E. State St. Columbus, Ohio 


Stevenson Automatic Lock Seam 
Body Forming Machine 


This machine is adapted to Form- 
ing, Locking and Soldering the 
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ing attachment for dry products. 
The body blanks can be fed by hand 
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ped with a feeding attachment. 
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various size cans: is constructed of 
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and improved mechanical con- 
struction. 
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resulted, and always will result, in failure in regions where 
conditions are likely to make control difficult. Under condi- 
tions which do not render control difficult, smaller amounts 
evidently are sufficient. 


Methods of Application 


Methods of application have received particular attention 
recently. Western orchardists are emphasizing the importance 
of high pressure more than are the Eastern orchardists. 


The reason for considering pressure is that high pressures 

facilitate application by breaking the spray into fine particles. 
The ideal spray is a floating, fog-like mist. Another important 
condition governing the size of the particles is the size of the 
holes in the disc; the smaller the holes the finer the particles. 
Rods, therefore, equipped with nozzles having finer holes than 
guns can be used when the pressures are too low for guns. 
One gun only, it is claimed by Western growers, can be run 
to advantage with power sprayers having engines of 3% or 4 
horsepower and correspondingly large pumps. It is essential 
that the pump be of such a capacity that large quantities of 
material will flow back into the tank. On small outfits (or 
outfits which are being run, for some reason, below capacity) 
rods should be used. By giving attention to the size of the 
holes in the discs, these rods can be made to give as good re- 
sults as guns run properly. The total expense, however, is 
greater, It was found that in Illinois pressures between 150 
and 350 pounds are being used with the guns; only one grower 
reported the use of a rig having an 8-horsepower engine. The 
material is most often applied with two rods, or one gun and 
one rod, to a rig; although two guns, or one rod and one gun, 
or two rods and one gun, or one gun alone are also used. Thus 
there is considerable variation in the machinery used, but there 
seems to be little variation in certain other factors which might 
govern the efficiency of the spray. Towers are used ordinarily, 
most growers spray with the wind, and most growers spray in 
the spring or late winter. 

Opinions of Growers as to Causes of Failure 


Interesting and instructive conclusions can be drawn from 
the almost unanimous opinion of orchardists as to the cause of 
failure. Almost without exception failure was thought to be 
due to imperfect covering. Some very strong letters dealing 
with this point were received from growers, stating that with 


proper covering there could be no failures. This indicates that 


March 27, 1922 


in their opinion proper covering and the use of large amounts 
are synonymous. Many growers indicated faulty dilution as 
a cause of failure, while only two held that climatic conditions 
were partly responsibie. There seems to be reason for believ- 
ing that the fault in most cases lies in the application of insuffi- 
cient amounts of spray, and not in the use of too weak solu- 
tions. Climatic conditions may also explain some local varia- 
tions as well as State-wide differences. 
Conclusions 

The most important points brought out by this study are 
the following: 

(1) Failures are common in Southern Illinois, but are 
the exception in Northern Illinois. 

(2) Growers throughout the State are spraying their trees 
with very small quantities in comparison with the amounts 
used experimentally. The amount of spray most often applied 
seems to be about one-third that required to cover the trees 
heavily. 

(3) While the use of these small amounts does not seem 
to cause trouble in Northern Illinois, it is the most likely ex- 
planation for the failureS which are occurring in Southern 
Illinois. 

*This is obtained approximately by diluting commercial lime sulfur. test- 
ing 33° Baume (1.29 specific gravity), 1 to 8; by diluting homemade lime sul- 
fur made by the 50-100-66 formula, testing 23° Baume (1.19 specific gravity), 
1 to 4; or by diluting homemade lime sulfur made by the 50-100-50 formula, 
testing 28° Baume (1.24 specific gravity), 1 to 6. 

Directions for Spraying Fruits in Illinois. Cir. 212, Ill. Agr. Exp. Sta. 
Rev. Ed., 1921. 


tSpray Gun Versus Rod and Dust in Apple Orchard Pest Control. Leroy 
Childs, Ore, Agr. Exp. Sta. Bul. 171, 1920. 


CLAIMS NEW CANNED MILK PROCESS 


A new process for preserving milk, of which the primary 
object is to retain the natural, sweet flavor and wholesome con- 
dition of the fluid, is reported to have been invented by Clar- 
ence L, Arnoldi, of Manitowoc, Wis., which, it is claimed, will 
revolutionize the milk industry. The Patent Office has granted 
letters patent on the process. 

Mr. Arnoldi was formerly a chemist for a large dairy 
products concern in that city, but resigned recently to devote 
his entire time to his invention. His method prepares the milk 
by subjecting it to agitation under substantially twenty inches 
of vacuum at a temperature corresponding closely to the body 
heat of the cow—that is. about 95 degrees Fahrenheit. This 
done, it is promptly cooled to nearly the freezing point of 
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MR. CANNER: 


ISN’T THIS A FACT ? 
IF QUALITY ISN’T IN THE SEED, 
IT WON’T BE IN THE PACK. 
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The adjustable curling bar shapes. the label to 
curve of can, permitting the use of varnished or 
light labels, and makes sure that lap end will be 
held by paste. This feature assures neat and tightly 
fitting labels. 


KNAPP MACHINE 


‘THE Knapp Labeling Machine speeds 

production, does the work of many 
expert hand labelers, and does it better. 
By all means get the facts about this 
time-saving, money-making machine— 
folder on request. 


Our service department will not only 


The United States Printing be glad to estimate your labeling and 


a boxing costs without obligation but 

and Lithograph Company 
Color Printing Headquarters’ 
Beech Street. Cincinnati ERED H. KNAPP COMPANY 
439 Cross Street, Baltimore General Offices: Yonkers, N. Y., U.S. A. 


New York Chicago San Francisco 
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water. After the milk has been subjected to the cooling treat- 
ment it is carbonized at a pressure of sixty pounds to the square 
inch. Then, after the milk has been thoroughly charged it is 
stored in sealed containers while the pressure is maintained 
to prevent the gas from escaping. 

THEORY VS. STERN FACTS 


The New York Times editorially compares minimum wage 
of $2,333 regarded by ‘‘economic adviser’ of local union as 
necessary for laborer to support his family in New York with 
fact revealed by income tax returns that out of state population 
of 10,384,144 only 742,704 made returns of $1,000 or more, 
and only 433,200 had incomes of more than $2,000. 

The same paper says automobile manufacturers have been 
speeding up production of cars since March 1 to supply current 
demands. Predicted shipments in four months ending June 1 
will be largest for any similar period in history of industry. 
Confident feeling among leaders of industry that sales for 1922 
will at least equal last year, viz., 1,500,000 cars. Truck sales 
expected to far exceed 1921. 

With only four months left of fiscal year, government is 
behind in revenues $760,000,000, compared with same period 
last year, Receipts to March 1, $2,693,000,000, against $3,453,- 
000,000 last year. 

(And, on the other hand, as it were, to show how theory 
can beat facts—read: ) 

Hugo S. Joseph has been spending more than half a mil- 
lion a year on an income of less than nothing, according to 
Arthur Leonard Ross, of 256 Broadway, who represented the 
trustee at a bankruptcy hearing recently into the affairs of 
Childs & Joseph, importers and exporters, of 60 Wall Street, 
which failed in January for $7,000,000.—Cripped from New 
York Daily. 

THE COAL SITUATION IN EVENT OF STRIKE 


Canners are directly interested in the approaching strike 
of the coal miners, and wil!, therefore, read the following with 
interest. It comes from the U. S. Chamber of Commerce. 

Washington—An analysis of the coal situation, the pur- 
pose of which is to give business men information regarding 
possible fuel supplies in the event of a strike of miners on 
Aprii 1, was issued recently by the Coal Bureau of the Natural 
Resources Department of the Chamber of Commerce of the 
United States. The bulletin carries charts covering conditions 
in particular localities throughout the United States. 

A general summary covering the situations with which the 
booklet is concluded says: 

“Factors which will control supplies in case of a strike 


that closes the mines in union fields will be stocks on hand - 


and output of non-union fields. 

“Bituminous: The following statement of the U. S. Geo- 
logical Survey will be of interest as indicating the days’ sup- 
plies of bituminous coal in the hands of various classes of con- 
sumers in the United States on January 1, 1922: 


By-product coke plants.............. 42 
Coal dealers—bituminous ............ 3a 
Railroads (estimated from incomplete 


“Subsequent statements are that supplies have increased 
to some extent up to February 11. 

“The consumption of bituminous coal in 1921 averaged 
32,000,000 tons per month, or about 7,600,000 net tons per 
week. Bituminous consumption is not subject to the extreme 
seasonal weather fluctuations affecting anthracite, Bituminous. 
however, is directly affeced by industrial conditions, reflecting 
immediately a revival or depression. This variation is shown 
by a comparison of the active year of 1920, when the total 
production was 556,516,000 tons, with the depressed year of 
1921, when production totaled 407,048,000 tons. 

“The Geological Survey reports that stored bituminous 
coal on January 1, 1922, totaled 47,000,000 tons. The Geo- 
logical Survey further notes that stocks cannot fall much below 
20,000.000 tons (as in 1920) without danger of a ‘‘coal panic.”’ 
The quantity of coal, therefore, which can be drawn from 
stocks on hand before a serious situation develops is about 
27,000,000 tons. To this supply there will be continually 
added the output of non-union fields. The strike of 1919 fur- 
nishes some precedent as to what can be expected. At that 
time non-union districts furnished approximately 4,000,000 
tons per week. Assuming this year’s consumption to be com- 
parable to that of 1921, 7,600,000 tons per week of meeting 
the demand, To cover this deficit we might have the 27,900,- 
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000 tons of stored coal, which would last approximately eight 
weeks. This period might be lengthened by increased produc- 
tion from the non-union fields, and there are reasons to believe 
this production will increase, but how rapidly and to what ex- 
tent can only be conjectured. 

“The above are average figures covering the entire produc- 
ing and consuming areas, and rest on a theory of even division 
of product and uniform storage capacity and uniform stocks 
on hand throughout the country. In reality, however, such 
uniform conditions do not exist in the different communities. 
Moreover, in case of strike the ordinary lines of distribution 
are so disarranged that there results great variation in the 
ability of different communities to secure needed supplies.” 

RAISIN TRUST CURBED BY NEW CONSENT DECREE 

This cause, United States of America vs. California Asso- 
ciated Raisin Company, coming on to be heard on the 18th 
day of January, 1922, before the Hon. Benjamin F, Bledsoe, 
presiding, in the District Court of the United States for the 
Southern District of California, and the petitioner having ap- 
peared by Josepb. C. Burke, district attorney, and having moved 
the court for an injunction, and it appearing to the court that 
the allegations of plaintiff’s bill state a cause of action against 
the defendants under the provisions of the act of Congress ap- 
proved July 2, 1890, known as the anti-trust act, and that the 
court has jurisdiction of he subject-matter; and that the de- 
fendants have been regularly served with proper process and 
have appeared in open court by Carl E. Lindsay and M. B. 
Harris, their duly authorized counsel, and that defendants have 
given their consent to the rendition of this decree: 

Now, therefore, it is ordered, adjudged and decreed that 
the defendant, the California Associated Raisin Company, its 
officers, agents and employees and the individual defendants 
named in the complaint, be and each is hereby enjoined and 
restrained from doing any of the following acts: 

One—Carrying out or attempting to carry out the coii- 
tracts made with the growers of raisin grapes in California 
referred to in the order entered in this proceeding under date 
of January 8, 1921, except the closing up and settling of a'l 
matters and things pertaining to the crop of 1920, delivered 
and handled under said contracts. 

Two—Carrying out a certain contract made on the 25th 
day of February, 1918, between the defendant company and 
the California Packing Corporation. 

Three—Securing. or attempting to secure, contracts with 
growers of raisin grapes in California for delivery thereof to 
the defedant company by means of coercion, intimidation or 
duress, or by the use of any methods which tend to coerce the 
srowers of raisin grapes into making contracts with the de- 
fendant company for the delivery to it of their grapes or which 
limit, restrict or prevent others from freely competing to secure 
contracts with said growers of raisin grapes in California, for 
the delivery to them of said products. 


Four—Securing or entering into contracts with a grower 
or growers of raisin grapes in California under which such 
grower or growers agree to deliver to the defendants, or either 
of them, for a period of years, raisin grapes to be marketed 
or disposed of in interstate or foreign commerce, unless it is 
expressly provided in each of said contracts that such grower 
or growers may, at the end of the first three years of such 
period, or at the end of any two-year period thereafter, during 
the life of such contract, cancel and terminate the same. This 
paragraph is not to be construed as forbidding the defendants 


‘ from incorporating in said contracts other provisions not con- 


trary to law, nor from preventing the defendant company from 
reserving therein the right to concel said contracts at the times 
herein mentioned. 


Five—Making or entering into contracts for the sale of 
raisins whereby either the quantity of raisins to be delivered 
to any purchaser, or the price to be paid therefor. is to be sub- 
sequently determined by the defendant company in accordance 
with the practice or device known as “firm at opening price” 
or other similar practice or device, or whereby the defendant 
company agrees to indemnify any purchaser against loss on 
account of a future decline in the market ‘price of raisins, or 
whereby the price to be paid by any purchaser therefor is made 
contingent on the future market price of said product. 

Six—Eliminat‘ng or decreasing competition in interstate 
or foreign commerce in raisins or raisin grapes, by the pur- 
chase, lease, or other acquisition of the plant of any competi- 
tor, or by means of any contract, agreement, or concert of 
action with an existing or prospective competitor. 

Seven—Making a contract with a competitor for the pack- 
ing of raisins exclusively for the defendant company with an 
agreement of ‘exclusive dealing’; making a competitor the 
agent of the defendant company with authority to sell raisins 
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The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


¢ 
FOR THE CANNERS 
ALICEANNA and SPRING STREETS BALTIMORE, MD. 


S 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


ONE-HALF THE TOMATOES IN PACKERS’ HANDS 
FEBRUARY 10th 1922 
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or raisin grapes at fixed prices, or excluding or preventing a 
competitor from marketing raisins or raisin grapes for himself 
or for another; purchasing, or agreeing to purchase, raisins or 
raisin grapes from a competitor for the purpose of enabling 
the defendants to fix the price of such product. or to diminish 
competition in the marketing of the same; or accepting or 
agreeing to accept, from a competitor, a contract between such 
competitor and a grower of raisin grapes; unless the same be 
done in good faith and without intent to diminish competition. 

Eight—Agreeing, combining or conspiring, either among 
themselves or with others, to lessen, restrict or limit the supply 
of raisins, or to curtail or decrease the production or supply 
of raisin grapes. 

Nine—Agreeing, combining or conspiring, either among 
themselves or with others, to limit, restrict, or lessen competi- 
tion in the marketing or cale of raisins, by the destruction or 
waste of the same; or by decreasing or curtailing the produc- 
tion thereof; or by purchasing, securing or obtaining control 
of the supply of raisins owned or controlled by their competi- 
tors; or by unlawfully withholding raisins from the market; 
or by employing against competitors in the marketing or sell- 
ing of their raisins, methods of unfair competition in the mar- 
keting or selling of raisins owned and controlled by defendants. 

Ten—Making contracts for the sale and shipment in inter- 
state commerce of raisins or raisin grapes wherein a purchaser 
is obligated to resell the same, or any part thereof, at prices 
fixed in advance of such resale, 

Eleven—Making a sale or contract for sale or raisins or 
raisin grapes for use, consumption or resale, within the United 
States, or any territcry thereof, or the District of Columbia, 
or any insular possession, or any place under the jurisdiction 
of the United States. or fixing a price therefor, or discount 
from, or rebate upon said price, on the condition, agreement, 
or understanding that the lessee or purchaser thereof shall not 
deal in raisins or raisin grapes of a competitor or competitors 
of the defendant company. 

It is further ordered, adjudged and decreed that jurisdic- 
tion of this cause be. and the same is hereby, retained for the 
Purpose of modifying the same, in the event that at any time 
in the future it shall be found by the court, from evidence 
adduced by either party thereto, that this decree, or either of 
the provisions thereof, is inappropriate or inadequate, and for 
the purpose of enforcing the provisions of this decree or of any 
decree or order hereafter made herein. 

It is further ordered, adjudged and decreed that the de- 
fendants pay the taxable costs herein. 

BENJAMIN F. BLEDSOE, 
District Judge. 


January 18, 1922. 

Approved as to form, as provided in rule 45. _ 
CARL E. LINDSAY, 
M. B. HARRIS 


: Attorneys for said Defendants. 

Decree entered and recorded January 18, 1922. 

CHARLES N. WILLIAMS, 

. .Clerk. 
By DOUGLAS VAN DYKE. 

Deputy Clerk. 

DISTRIBUTORS AND CANNERS JOIN TO ELIMINATE 
SUB-STANDARD CANNED FOODS 
(From the National Wholesale Grocers’ Association Bulletin) 
By C. EK. Wilcox, 
Vice-President, Sprague, Warner & Co., Chicago. 

There was considerable talk at the Convention of the Na- 
tional Canners’ Association, held recently in Louisville, regard- 
ing quality. 

In many conferences the subject was discussed and in 
various talks on the rostrum emphatic utterances were made, 
both by canners and jobbers. The Joint Conference Committee 
passed a resolution requesting that the Association urge their 
members to discontinue the pack of sub-standard goods and 
all the jobbers represented at the conference went on record 
as opposed to handling sub-standards. It is to be hoped that 
the good resolution will be remembered and carried out. 

Eliminate Them—Sub-standard goods should be entirely 
eliminated. Packers should not pack them, and jobbers should 
not buy them, but as long as jobbers will buy them, it goes 
without saying canners will pack them. Self-respecting job- 
bers should absolutely refuse to buy sub-standards, but should 
lend every effort to the introduction and pushing of good qual- 
ity, first, last and all the time. 
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It lies with the jobber to determine whether or not sub- 
standard canned foods shall be an article of merchandise. Let 
every jobber refuse to put such goods in. stock, and it goes 
without saying there will be none of them produced. The total 
elimination of sub-standard canned foods will be the greatest 
97 of a boon to the canned foods business and all engaged 
n it. 


By H. C. Gardner, 


Ridenour-Baker Grocery Co., Kansas City 

The time is now at hand when wholesale grocers must 
devise ways and means to increase the consumption of first- 
class canned foods. Our individual business depends upon the 
volume of profitable merchandise we are able to market. 

Canned foods is one of the staples in the American house- 
hold today, and of considerable volume in the business of every 
wholesale grocer. We must look to the consumers for final 
judgment of our products, and it is to this class that we neces- 
sarily cater. 


Quality Important—An article of canned foods placed in 
the hands of the consuming public must be one of good quality 
in order that the houcewife can be expected to repurchase. We 
are not marketing an article that goes the rounds but once, 
rather are asking the public to try our merchandise with the 
thought that satisfaction will be given and repeat business se- 
cured. With this thought in mind, the vital issue in increas- 
ing sales, and this necessarily means consumption, is quality 
coupled with reasonable prices. 


It is good business to discourage the production and dis- 
tribution of poorly canned foods, for the reason that cheap, 
unsatisfactory merchandise of any kind leads to dissatisfied 
customers. 


Consumer Rules—The wholesale grocer and the canner 
can well afford to study the importance of having the consum- 
ing public our friends, pulling for us, rather than against us. 
There is nothing that will make a better friend of the consumer 
than to place on his table a good quality of canned foods at a 
reasonable price. We need the friendship of all. To get it 
means work along constructive lines. When secured, this con- 
fidence is hard to shake, and it should be treated as sacred. 
never trying to ‘‘put over’ a bad lot of goods regardless of the 
money consideration. 


No Trash—The day of canning ‘‘trash”’ is past, if the can- 
It would be well for the wholesale 
grocers to educate their friends who are in the business of pro- 
ducing canned foods to a realization that the production can 
never be increased unless the products turned out are of satis- 
factory quality. 


A TOWER OF STRENGTH 


The highest grade of materials and work- 
manship and correct, scientific design have 
made the Caldwell Tubular Tower a veri- 
table tower of strength. 

Its construction is s> simple you can erect 
it yourself. Because of low wind resistance 
and sturdiness of material used it will safely 
weather the most severe storms. Appear- 
ance, trim and pleasing. Cost, moderate. 

Send for Catalogue 
W. E. CALDWELL CO. 

Incorpora’ 

2310 Brook St. 
LOUISVILLE, KY. 


MYRON H. SHAW se 
Broker & Manufacturers’ Agent cider 
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should be! 


This machine tests cans for leaks in water un- 
der air-pressure, at the rate of 150 per minute. 


The back-plates have accurate screw-adjust- 
ments, allowing the correction of rubber-leaks 
under water. 


The cans enter one side and are discharged 
at the other, making a continuous run in the 
direction of the “Automatic Line.” The leaking 
cans are automatically discharged into a separ- 
ate chute, apart from the good cans. 


This machine pumps it’s own air, is under the 
iastant control of the attendant and may te 
easily changed for a can of different size. 


Cameron Can Machinery Co. 
240 N. Ashland Avenue 
CHICAGO 


hn Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


essential to best results. 


Patented in U.8. 
Canadaand France 


their cost each season. 


OVER 1500 IN USE 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 


FRANK HAMACHECK, Kewaunee, Wisconsin 


¥ 
= 
Ve 
q 


THE CANNING TRADE. 


March 27, 1922 


A SERMONETTE FOR CANNERS 


“THE LABEL, THE WINDOW OF THE CAN.” 
NO. 5 


E THINK we have already made it clear that the 
label derives its real character from the quality 
of the product upon which it appears, which is, 

after all, platitudinous; for everybody knows that if 
the product is of itself worthless, the label upon which 
it appears becomes a thing of no value; it becomes a 
mean, discredited thing, as well it should. We trust we 
have also made our meaning clear in regard to the need 
of character or distinction in the label itself, though 
there may well be a doubt about it; for the question is 
a really large one, and full of difficulties. But if we 
shall seek to avoid the well-beaten path, and earnestly 
strive for original ideas and effects in the labels we put 
upon canned foods, we shall at least find ourselves pro- 
ceeding in the right direction. It is likely that we are 
too prone to follow the merely stereotyped or con- 
ventional in canned foods labels, which explains the 
monotonous sameness which appears among them. 
This follows largely from the fact that we are not at 
pains to originate, being content to merely imitate. 
But we think it would be more true to say that the 
absence of character or distinction in canned foods 
labels is to be attributed to the scant attention which 
labels receive from the canners for whom they are in- 
tended and for whom they possess an importance 
which, in the greater number of cases, remains unper- 
ceived. It is the amiable Mr. Cobb, who says that “the 
label is the window of the can.” We all know precisely 
the kind of window that Mr. Cobb had in mind. Through 
Mr. Cobb’s window the contents of the can would lie 
clearly revealed to the eye, thus enabling us to at least 
visualiy examine them, which is precisely what was 
meant when we insisted that the descriptions appearing 
on labels should be nothing lacking in plain and direct 
statement. But it is, unfortunately, quite true that the 
glass of the greater number of “windows” now appear- 
ing upon canned foods labels has an opaque rather 
than transparent quality, for the people cannot clearly 
see through it. Often it would seem that the opaque 
glass used by so many canners for their “windows” is 
because of their desire that things shall be concealed 
or covered up, rather than made clear. It will be found 
that transparent rather than opaque glass is always to 
be found in the windows of the canners’ best or most 
select products, but they discreetly (?) avoid the use of 
transparent glass in the “windows” used upon lower 
grades, particularly “sub-standards” or seconds, prefer- 
ring to use opaque glass in order that the ultimate 
consumer may not see clearly or see at all. 


No good purpose has ever been served by withhold- 
ing from the consumer the clearest and the frankest 
possible description of the contents of the can. The 
consumer has the right te know what she is buying of 
canned foods, and the label should be so clearly in- 
formative as to leave her in no doubt as to what is being 
bought. In olden days, when canners could do as they 
well pleased, and often did things well calculated to 
alienate the consumer’s friendly attention, the writer 
recalls what was then no doubt a very usual experience 
in the consumer’s approach to the grocer from whom 
she would buy canned foods. The particular purpose 
of the writer’s going into a finely located and, to all 
outward appearances, finely conducted retail grocery 
was to obtain there a certain brand of canned foods 
notorious in those happy(?) days for its fine contempt 
of the consumer’s rights and privileges. While waiting 
for the attention of the intelligent grocer’s clerk, the 
writer engaged himself in a mental survey of the 
canned foods displayed before him, giving particular 
attention to a brand of pork and beans with which he 
was familiar and which he well knew was the third 
grade of a canner who produced and distributed four 
separate grades of pork and beans, those being the days 
when cull beans, of unsavory memory, were allowed to 
be used and were used with a riotous and reckless aban- 
don. “Those beans,” referring to a can of “thirds” 
which adorned the shelf, “are good quality, are they 
not?” “Yes, indeed!” came the ready answer. “And 
are they as good as brand?” now mentioning 
the first grade produced by the same canner. “Yes,” 
promptly answered the intelligent clerk. But I knew 
better, since I could see clearly through the “window.” 


But how could the uninformed consumer know, 
since the label was without any description that would 
clearly guide and direct? 


Unless the glass of the “window” is transparent, 
so that the food within shall lie clearly revealed to the 
consumer without, the window becomes a vain and use- 
less thing. The “window” of the can should be trans- 
parent of honest purpose and honest intent and through 
it the consumer should be able to see a sub-standard of 
canned foods no less clearly than a standard, extra 
standard or fancy of canned foods. Whereas, the trans- 
parent “window” recognizes the consumer’s rights and 
privileges, the opaque “window” refuses to recognize 
them, and, in effect, denies them. 
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VARIETIES OF TOMATOES. 


THE LANDRETH 

DELAWARE .. 
LANDRETHS’ RED ROCK............ 
CHALK’S JEWEL............ 

JOHN BAER... 


ROYAL RED .... 
PERFECTION ... 
MATCHLESS.. 


OTHER SEEDS 


Bs: Cucumber Cabbage Pumpkin Squash 
Okra Spinach Cauliflower Beans 
Snap Dwarf Lima Sugar Corn Peas 
The Landreths sell every Seed used by Canners and ask 


you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


TOMATO—“The Landreth” 


Price $9.00 per pound 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale —Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Complete corn canning outfit, wagon scale, ele- 
vator, Model MMA cutters, Ulery silker, Burnham double cooker, 
Harris Hoist, Zastrow Hydraulic crane, cooling tank conveyor, 
trackage, trolleys, can elevator, conveyor distributor, engines, 
dynamo, motors, etc. New Hartford Canning Co., Utica, N. Y 


FOR SALE—The following Tomato Machinery at a very 
low price. All are in first class condition, used for three can- 
ning seasons of about ten weeks each. 

Sprague, Lowe Sanitary Pulper. Sprague, Lowe Tomato 
Steamer. Merrill Soule Four Pocket Can Filler without cooker 
hopper, No. 1 cans. Rotary Tomato Washer—Screen Type. 
Galvanized Bucket conveyer 10’ long 12” Buckets. Two Copper 
Process Tank coils for 6’ tank. S. C. Morris 105 Liberty St., 
Brooklyn, N. Y. 


FOR SALE.—Bargains in machinery for canning 
corn, peas, string beans, pumpkin, etc. 6 steam en- 
gines, 3 Pohl 35 H. P. gasoline engines, generators, 
motors. Write for price list. S. F. Sherman, Utica, 
N. Y. 


FOR SALE—Burt Labelers rebuilt equal to new, 
latest type, up-to-date, $250.00. Knapp No. 2 Label- 
ers cheap. S. F. Sherman, Utica, N. Y. 


FOR SALE—Complete system for conveying 
cans from R. R. cars to second and third floors and 
distributing to storage or direct to fillers. Complete 
automatic conveying system taking crates through 
cooling tanks to warehouse. Going out of business. 
New Hartford Canning Co., Utica, N. Y. 


FOR SALE—At 50c of actual values to quick buyer. 

1—Hawkins Eight Disc Exhauster. 

1—Sprague Tomato Washer. 

1—40-48 inches Open Process Kettle. 

6—Kettle Crates. 

24—Round Top. Factory Stools. 

1—New Pulsometer Waste Pump. 

All like new and guaranteed. Also six dozen new 
“Smiley” Peeling knives. Address Box 62, Blackstone, 
Virginia. : 


FOR SALE: 
1 Monitor Washer and Scalder. 
1 Anderson-Barngrover Continuous Cooker 
for No. 2 cans. 
1 Premier Peach Peeler. 
1 Premier Peach Washer. 
All brand new and first class condition. 
Box 95, Griffin, Ga. 


BIG-PAYING CIDER AND VINEGAR PLANT 
must be sold at once, on account of DISSOLUTION 
OF PARTNERSHIP. Nearly 100,000 gallons of sweet 
cider and vinegar stock will be turned over to pur- 
chaser at cost of manufacture. Be quick if you want 
this. H. O. Palen, Box O, Highland, N. Y. 


Address 


CANNING MACHINERY 
VEGETABLES: FISH 


BALTIMORE,MD. 


FOR CATALOGUE 


A.K.ROBINS & CO. 
WRITE 


Machinery— Wanted 


WANTED—Two used Pea Blanchers in A No. 1 
condition. Winorr Canning Co., Circleville, Ohio. 


WANTED—Practically new canning plant needs 
operator, with some capital, to develop. Owner will 
take stock to the extent of present value of plant. 
Excellent territory. Write Ozark Chamber of Com- 
merce, Ozark, Ala. 


WANTED—1 100 or 150 or 2 80 H: P. Boilers, 15 
H. P. Engine and Stacks. 

12 Iron Cooking Crates, uniform size. 

10 Cooking Tubs. 

1 Scalder and Washer. 

1 Exhaust. 

1 Wiper for Tops, lot Piping and Globe Valves, 
Platform Trucks, Electric. Dynamo and Conveyors. 
Snowden Package Co., Snowden, N. C. 


For Sale—Factories 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE—New canning building, 1% stories, 40’x80’; 
peeling shed 40’x50’, equipped with all new modern machinery; 
Monitor Steam Scalder, Ayars Rotary Filler, Exhauster, Closing 
Machine, Steam Hoist, 3 Iron Kettles, Boiler, Artesian Water, 
Water Tank, Pipe Connections. Located at Smith’s Wharf, V2., 
on Potomac River, 15 miles from Fredericksburg. Sufficient 
local labor to operate plant. Attractive price. Address Cottage 
Packing Company, Montrose, Va, 


FOR SALE OR LEASE—Corn Canning Plant, 1o- 
cated in Southwestern Ohio corn belt. Fully equipped 
for operating 1922 season. No trouble to secure acre- 
age or labor. For particulars address Box A-954, care 
of The Canning Trade. 


; | 
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FOR SALE OR LEASE—A well equiped Tomato 
Cannery in South Jersey, near Vineland, in a section 
where contract acreage and good quality can be se- 
cured. Pears, peaches, berries and sweet potatoes can 
also be secured and packed to advantage by the right 
parties. Address Torsch Packing Co., 1501 Russell St., 
Baltimore, Md. 


WE OFFER, subject to prior sale, practically new 
40x60 Retorts, 40x60 Open Kettles, one lot of Crates, 
one Peeling Table and other Canning Factory Material; 
in first-class condition. A. K. Robins & Co., Baltimore, 
Md. 


FOR SALE—A fully equipped modern Canning Plant, 
located in the heart of the canning trade in the extreme South- 
land; factory 300 feet long by 75 feet wide, with modern 


machinery throughout equipped for canning shrimp, oysters, 
and sweet potatoes. An inexhaustible supply of shrimp, and 
oysters available to operate the plant nine months of the year. 
Plenty of competent labor, and the best opportunity for mak- 
ing money offered today in the canning trade. This plant and 
the lands and everything in connection with it can be bought 
for $20,000 cash. The land and foundation are worth more 
than that. Address P. O. Box 34, Biloxi, Miss. 


FOR SALE—Canning factory, Federica, Del., on the Murder- 
kill River and new State highway Includes large factory build- 
ing and two large warehouses and all improved machinery in- 
stalled for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities for 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No| 3 
and No. 10 Continental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


FOR SALE—A modern Canning Plant, situated in 
the most productive farming and fruit growing county 
in Western New York. Located on railroad and State 
Road Trunk Line. Five new buildings constructed of 
cement blocks and equipped with canning machinery. 
Labor supply excellent. Address Box A-949 care The 
Canning Trade. 


THE CANNING TRADE. 


For Sale—Miscellaneous. 


FOR SALE—12 new 40-gallon Tilting Copper 
Jacketed Kettles, complete with stands, $115.00 each. 
Address Box A-953, care of The Canning Trade. 


FOR SALE—Hot Bed Glass. Any quantity, and 
size. Write us for prices. Baur Glass Co., Eaton, Ind. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
35, 15, 10 and 4 kilowatt capacity; anyone who has 
steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Machinery Co., 7 E. Hill St., Baltimore, Md. 


For Sale—Seed 


FOR SALE—Narrow Grain, Maine Style Ever- 
green Corn Seed, 1921 growing, high germination ; sam- 
ples and price on application. Address H. C. Heming- 
way & Co., Syracuse, N. Y. 


FOR SALE—150 bushels Refugee Bean Seed, D. 
M. Ferry stock, high germination. Nothing better 
grown. 12 cents per pound. New Hartford Canning 
Co., Utica, N. Y. 


FOR SALE—Maine-grown Corn Seed. 100 bushels 
Extra Early Crosby, 50 bushels Extra Early Golden 
Bantam. Address G. S. & F. E. Jewett, Norridgewock, 
Maine. 


FOR SALE—25 to 50 bushels Alaska Seed Peas; 
best quality; surplus over our requirements. The 
Torsch-Summers Company, Baltimore, Md. 


Milford, in a section famous for tomatoes and fruit 
growing. Capacity 10,000 cases, 3-pound can. Mod- 
ern machinery, in good order. For price and terms ap- 
ply to William R. Murphy, Milford, Del. 


FOR SALE—Cannery located eight miles east of 


FOR SALE—600 bushels Surprise Pea Seed, Hogg 
and Lytle growing; 200 bushels Horsford’s Market 
Garden, Clark growing. Recent tests show germination 
95 or above. Address H. C. Hemingway & Co., Syra- 
cuse, N. Y. 


CANNERS’ SEEDS 
WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 
With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 
minimum cost, 
CORRESPONDENCE SOLICITED 
JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 
¢ SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


EMPLOYMENT EXCHANGE 


mMELP WANIED. 


WANT#HD—A man on the Eastern Shore of Maryland for 
1922 season, to make a good grade of whole tomato puree. 
Addrecs Box B-956 care The Canning Trade. 


WANTED—Factory foreman, capable of handling help 
and familiar with the packing of quality vegetables and apples. 
Opportunity to work into position of superintendent. Give 
full particulars in first letter. Address Box B-950 care The 
Canning Trade, 


WANTED—Salesmen, experienced and of unquestionable 
ability and character, to sell well-known, high-grade line of 
Food Products to Jobbing and large fancy Retail grocers in Ohio, 
Indiana and Kentucky. Preferably one familiar with canned 
vegetalbes and fruits. Address, giving full details of selling 
experience, age, references and salary expected. Address Box 
B-940 care The Canning Trade. 


WANTED—A thoroughly competent reliable, well-recom- 
mended man to make high-grade tomato paste. Prefer one hav- 
ing knowledge of the method of making tomato catsup and chili 
sauce. There is an opening in an old, reliable company for a 
good man. In reply state age, experience, reference and where 
last employed, also reason for leaving. State salary expected, Ad- 
dress Box B-955 care The Canning Trade. 


WANTED—We are told there will be a number of tomato 
canners not operating in 1923 for lack of working Capital. To 


a competent, active working canner, of ability, as a factory super- - 


intended and managed, we can offer a well equipped house in 
South Jersey in a section where good quality tomatoes can be 
secured on contract, with working capital supplied by us. Write 
full information as to experience and references. Address Torsch 
Packing Co., 1501 Russell St., Baltimore, Md. 


SITUATIONS WANTED 


WANTED—A group of salting stations to look after. Eight 
seasons experience salting two seasons in the South. Am fa- 
miliar with contracting, making and repacking dill pickles. One 
season making kraut. Good reference. Address Box B-934 
care The Canning Trade. 


WANTED—Cannery machinist, 15 years’ experience in can- 
ning and can making machinery, seamers, square and round 
cans. Open for position. Address Box :B-938 care The Canning 
Trade. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. Reasonable 
salary and bonus accepted. Address Box B-924 care The Canning 
Trade. 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 

- WANTED—Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables,’ Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle aged. Open for position at once. Ad- 
dress Box B-945 care The Canning Trade. 

WANTED—Position as salesman with an up-to-date can- 
ning concern. Have had selling experience for years traveling 
the wholesale grocery trade of the country. Best of reference. 
Address Box B-948 care The Canning Trade. 


WANTED—Am open for a position with any responsible 
packer of baker beans, catsup, chili sauce and tomato products. 
I thoroughly understand the manufacture of these particular 
products, having held an executive positon tor the past five 
years with one of the largest packers in the U. S. Address 
Box B-952, care of The Canning Trade. 

WANTED—Position as superintendent or processor. Quality 
packer of tomatoes, string beans, beets, sweet potatoes, and fruits: 
Can build factory and set machinery. Best of references. Ad 
dress Frank Sanders, Maryesville, Ohio. 
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Can Prices 


American Can Company 


January 11th, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. o. b. ship- 


ping points, effective January 11th, subject to change without 
notice: 


Per M 
No 60.75 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
_. Baltimore,. Md. | 


Prices Quoted on Request 


| 
| : 
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(*)H. H. Taylor & Son. 


ASPARAGUS*—(California) 


Peeled, 
Green, 


Peeled, 
Green, 


White Small 


Green 
7 Tips White Sq .. 


“10, 


3 Stringless, Sta 


10, ee 


Std. Evgr., f. o. b. Co... 
Shoepeg f. o. b. Co 


gtd.MaineStylef.o b.Co. 
“ Ex. Std. Maine Style..... 


Extra f.o.b. County...... 


“ Standard Western 


BLES FOR 8OUPt 


OKRA AND\No. 
TOMATOES 


PEAS! 2s—No. 1, 
“ 
“—No. 4, 


No.1, EJ 8tds. No, 4Sieve 
“ Sifted 
“xe. ° 2 
Fancy Petit Pois 
PUMPKINI—No 3 Standard... 


au, 
Squash.. 


sAUERKRAUT}—No. 2, Standard 


10 


PINACHI—No. 2, Standard..... 


CANNED VEGETABLES 


No. 2% White Mammoth.. 4 00 


“White, Large. 4 00 


“White, Medium... 
Green, 


BAKKD. BEANSt No. 1, Ptain.............. 
1, In Sauce........ 

“2, In Sauce........ 1 20 


“ “9 Cut White 1 00 


" “ 2. White Wax Standard 1 00 


“  soaked.......... 

“ 9, Red Kidney, Stand... 1 *0 
BEETSt —No. 8, Small, Whole............ 

Standard,” 


CORN{—No. 2. Std. Evgr., f.o.b. Balto. 1 00 


Std.Shoepegf.o.b.Balto. 1 00 
Ex.8td.Shoepegf.o.b.Co. 1 05 


Fey Shoepeg f.o.b.co. 1 20 
Std. Maine Style Balto 110 


“ Ext. Std. 8tyle f.o.b. Bal. 1 15 


Extra Std. Western........ ..... 


THE. CANNING TRADE. 


CANNED FOOD PRICES 


Prices given represent the /owes/ figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. - 

Baltimore figures corrected by these Brokers: (t)Thos. J. Meehan &Co. (t)Jos. Zoller & Co., Inc. 


(§)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICE£—Continued. 
Balt. N.Y. 


SUCCOTASH!—No. 2, Green Beans...... 2 00 
“With Dry Beans 1 25 

“  Maine......... OUD 

New York 

SWEET POTATOES]-No. 2, Standard 85 
No. 3 8td.f.o.b.Balto 1 25 

8td. f.o.b.Co. 1 10 
98td.f.o.b 80 


10, Std.f.o.b.Co. 4 00 
TOMA TOES}- No. 10, Fancy, f.o.b. Bal. Ou 
Jersey, “ Fac’y ...... 


Stand., ‘* Balto 4 90 

5 Stand., “ Co... 475 

3, Sani. 5% in. cana 1 45 
Jersey, f.o.b. Co. Out 
Ex. Std., “ Balto. 1 70 
Stand. * AS 
Stand., “ Co... 155 
Seconds, ‘* Balto. 

2, Stand., 


Cal. 10s 


CANNED 
APPLES—No. 10./ Me. 
Mich. 


APPLES} No. ‘ob. Co... 4FO 


0.b, Balto... 4 50 


APRICOTS—No. 2%, Cala Choice....... 2 85 
BLACKBERRIES§—No. 2, Standard... 1 25 
10, 9 60 


= 
“2, Preserved... 1 50 
“2, In Syrup.... 1 25 
BLUEBERRIES—No, 10, Maine............ .. 
2, Maine... 
CHERRIES§—No. 2, Seconds, Red... 
White... 

ima: Stand Water........ 

White 
Ex. Preserved...... 2 40 

Red Pitted............ 


Red 10,Sour pitted 

Choice 
GOOSEBERRIES§—No. 2, Stand........... 1 60 
PEACHES*—No. 2%, Cal. Stand. L.C.. 2 65 
2%, “ Bx. Std." ... 290 
PEACHESt—No. 1, Ex. Sliced Yellow 1 60 
2 Standard White..... Out 


Yellow... 

Seconds, White ..... Out 

: No. 3, Standards, White. 2 00 

a Yellow 2 25 

White.. 2 50 

Selected, Yellow..... 3 50 

Seeonds, White...... 1 60 

Yellow... 1 75 

“= Pies Unpeeled........ 1 25 

No.10,  Unpeeled........ 400 

Peeled............ 8 00 

PEARSt—No. 2, Seconds in Water. 
Standards “"........ 

in 8yrup...... 1 35 


Seconds in Water....... 


CANNED FRUIT PRICES—Continued. 


Balt. N.Y 


PEARSt—No. 3, Standards in Water.....175 10 


Syrup... 22% 255 


250 2 60 
. 2, Bahama SlicedExtra Out Out 


Grate® 1 3 
Sliced “ Std.Out 15 
Out 


: 2%, Hawaii Sliced Extra 320 250 


“ 


Stand 295 275 
Extra 250 250 
Stand 225 225 
Grated Extra 225 2 25 

Shredded Syrup........ Out 
Crushed Extra......... Out 
Eastern Pie Water.... Out 
Out 


Porto Rico 


"Red 
Black Syrup.. 2 00 
Red 


Standard............... 160 Out 
1, Extra Preserved.....1 40 Out 
1, Preserved............... 12 Out 


* 10, Standard Water...... 7 50 
CANNED FISH 
HERRING ROE*—No. 2, Standard 


LOBSTER*—(-Ib. Flats, 4 doz.......... 6 65 
% -Ib Flats, 8 3 6t 
%4Flat 1 75 
OYSTERS§— 5-o0z. Standards. 125 
402. 115 
250° 
2 25 
Out 
3 35 
Out 
2 60 
1 35 
117% 
1, Columbia, Tall. Out 
4 50 
2 80 
1 00 
1 50 
SHRIMP!—No. 1%, Wet or Drv............ 375 
SARDIN ES—Domestic per case 
F. O. B. Eastport, Me., 1920 — 
Out 
2 25 
mus‘ard 3 00 
mustard keyless 2 65 
California, per cse. 1656 
13 50 
5 25 
TUNA FISH—Per ¢ am, white 
Cal. 4 50 
750 
- 13 50. 
5 50 
1 (00 
5 00 


. N.Y. 
Balte 1 90 
Out 
3 50 4 26 
Green, Sq....3 75 350 1 50 10 
Out 1 40 10, 
110 100 1 10 RASPBERRIES§—No 2 2 00 
STRAW- No. 2, Ex. Stan. 8yrup.. out 4 
* “Standards... .... 215 BERRIES§—“ 220 Out 
Out 57% 5 85 Extra Preserved... 250 Out 
Out 
116 Out 
135 2.85 
2 30 
95 
95 95 Out i 
Out 
130 
1 20 13 00 
| 2 60 
9% 190 
Out 
Out 2 30 . 
HOMINY{—NO. 8. OUG 16 00 
3, Standard, Split........ 90 Out 3 25 
9 00 
f o b factory ooanes Out 
0 1 35 1 25 Out 
5 
105 115 
125 19 3 £0 
Out 125 
210 
115 
155 150 4 25 
; 
“2%, Cal. _‘f.0.b’coast : 


THE CANNING TRADE. 


THE TRADE COMPANY 


A. I. JUDGE > Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


Tue CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 

TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. Sample copy free. 
Extra copies, when on hand, 10 Cents each. 

ADVERTISING Rates—According to space and location. 


Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TrRaDE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters wil] be ignored A. I. JUDGH, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matte 


BALTIMORE, MONDAY, MARCH 27, 1922 


EDITORIAL JOTTINGS 


An Apology and an Explanation — An occasional typo- 
graphical error is to be expected, and can be passed unnoticed 
by even the most exacting reader, but when the whole text 
fairly reeks with errors, and these errors run the full gamut 
of possibility in printing, then certainly the reader is entitled 
to an apology, if he is not to become utterly disgusted. And 
this thing has happened in our pages time after time, not later 
than last week’s issue furnishing a sad example. On account 
of this we want to sincerely apologize to our readers, and we 
trust they can forgive, and we hope to make them forget these 
dark days in the better days of finer service which are ahead 
of us. We have, of course, been obliged to cope with the 
“devil-may-care” spirit of most labor during the past few years, 
but when to this was added the rapid disorganization of the 
plant in which our work was done, until the sheriff entered in 
and the auctioneer ended it all, it can be realized that hardly 
anything else could have been expected, This finale will be 
reached before you read this, and from now on The Canning 
Trade will either be printed in its own plant, where full and 
proper attention will be given to every detail as it should be. 
or in the plant of a printer well able to insure that result, In 


any event, we believe we see the end of the travesty and the 
beginning of a time of service that will please you ang cease 
offending as in the past. 


Because of this event we are obliged to go to press two 
days earlier than usual this week, and if, therefore, any mo- 
mentous event takes place the latter part of this week, you 
will understand why it is not recorded here. 


March 27, 1922 


The House Divided Against Itself—Elsewhere in this issuc 
we print the full text of the Future Contract as devised and 
adopted by the California Canners’ League, a document which 
every canner will find it well worth his while to read carefully 
and incorporate in his own contracts. It has been pronounced 
eminently fair by the National Wholesale Grocers’ Association 
and will be in general use by members of that body. But not 
so the Southern Wholesale Grocers’ Association, if we accept 
the verdict of Facts and Figures, the organ of that organiza- 
tion, and at the head of which stands J. H. McLaurin, its well- 
known President. They can see nothing but iniquity in the 
contract, and cry again for their so-called “Golden Rule’ con- 
tract, devised last year and roundly condemned by everyon? 
else, even by members of their own organization. The whole- 
salers joined hands in the famous conference at Chicago, when 
the debate upon the Consent Decree was at its height, and 
agreed that the canners were entitled to full consideration in 
the matter of these contracts, and the Southern was a party 
to this meeting. Now, when a contract that presents every 
feature of protection for the buyer, as well as practically an 
absolute guarantee of faithful service on the part of the sellers, 
McLaurin kicks over the traces and demands his own pet, abso- 
lutely unfair and totally one-sided contract, whigh he chooses 
to name a Golden Rule contract. Thus the wholesale grocers 
are divided against themselves. We imagine, however, that 
the industry will indulge in little worry about this, for we miss 
our guess if many of the Southern wholesalers, who are men 
of fair minds, do not refuse to be governed by their erratic 
leader. It will not be surprising if this move will be the final 
wedge which will split the two great organizations of whole- 
salers apart, as has been threatened for many years, unless— 
and that is what we look for—the better class of wholesalers 


in the Southern side with their confrers in the National. 


How any contract could be more fair than is this Cali- 
fornia contract, backed up in its performance as it is by the 
California Canners’ League, is hard to see; and the assump- 
tion is but natural that any other contract must be one drawn 
wholly with the buyer’s interest in view. 


A Great Storm Brewing—Around almost the complete 
circle of the horizon are to be seen the unmistakable signs of 
an approaching storm of indignation on the part of the can- 
ners against the interests that seem bent upon destroying the 
future market for canned foods, or of, at least, compelling the 
canners to sell their goods as futures at prices which mean 
heavy losses. The day was when the canners meekly sub- 
mitted to unfair treatment of all kinds—rejections solely on 
account of a fall in price—discounts and unjust deductions long 
after the time agreed upon—claims for spoilage which had no 
basis in fact—but that day has either passed, or is rapidly 
passing, and the canners, as a whole and individually, are ready 
to fight for their own, a consideration these birds of prey will 
do well to take into their calculations, To us it seems a crime 
that just as the industry begins to put out buds of hope for 
better business, with a fair margin of profit for the canner, 
with the brightest outlook the industry has had in years, these 
men should sow the very seeds which produced the troubles 
of the past—too low prices, and, the very natural result, poor 
quality goods and no profit to anyone. Is it not a crime to 
slaughter the hopes of the industry when they are so bright 
with prospect? 

We think so, and that is why we propose preventing it if 
we can—and we can if the canners will but co-operate with us. 
We want to hear from every canner who has been urged to sell 
his goods at prices which ‘he knows are below cost or too dan- 
gerously near it to warrant the sale. Send us the letters, the 
circulars, or whatever they may be. Help us to defend you; 
that’s what we want. The one thing that will put a stop to 
these practices is the white light of publicity. Come on; get 
into the fight, and we can’t help but win. 


The Sermonette Repeated—So badly garbled, along the 
lines referred to in our opening paragraph, was last week’s 
Sermonette that we are re-publishing it this week. The lesson 
is so important that we want everyone to learn it well——the 
all-importance of a proper label. 


TELL US, IF YOU KNOW 


Right in line with the above opinions comes the following 
letter—after the above was written and in type. The industry 
is stirred. Let’s have the answers, 


»——, March 21, 1922. 
The Canning Trade: 
I am curious to know whether the circumstance to 
which this letter will call attention is capable of verifi- 
cation. A Maryland canner who lately visited an im- 
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portant Eastern city was there told that a well-known 
canned foods factor in Maryland had one of his men cir- 
culating among the canners of the Maryland tomato- 
producing belt, encouraging them to receive orders for 
No. 3 tomatoes for future delivery at $1.10. Interested 
as I know your excellent paper always is in the welfare 
of the canner, I think you would do the canning indus- 
try of the Tri-States a most valuable service could you 
obtain proof of the story which I have herein related. 
It is desirable, even necessary, for some operators in 
canned tomatoes to sell a portion of their prospective 
pack for future delivery. But it is never necessary and 
it is always undesirable to receive business in tomatoes 
and in anything else of canned foods at prices that may 
involve the canner in serious loss. It may be interesting 
to bankers, to can manufacturers, to label printers, to 
box manufacturers and to still other dealers in can- 
ning supplies and canning machinery to see proofs of 
one’s activity in getting business in future tomatoes, but 
it can never be impressive or convincing to any one of 
these dealers to whom the canner is accustomed to go 
for attention to see that the future business which the 
canner had taken had been booked at prices so low as 
to make ultimate loss inevitable. 


It makes a deal of difference to one’s creditor 
whether one’s debtor is doing business profitably or un- 
profitably, for in the absence of proofs of profit, mere 
volume of business can never possess the slightest im- 
portance. I should be very glad if you would publish 
this letter so that those canners who have been ap- 
proached and have been urged by a certain factor to 
sell threes of future tomatoes at $1.10 may see it and 
may have the opportunity to say whether the rumor 
to which I refer has any foundation in fact. 


Yours sincerely, 


VERITAS. 


HENRY BURDEN 


Formerly President 
National Canners Association 


writes:- 


“I readily join in the as- 
sertion that everybody should 
help in this movement, other- 
wise he is assisting the man 
who is guilty of the unfair 


practices.” 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 
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“THROW OUT THE LIFE LINE,” SANG U. S. SENATOR, 
AND WON 


Tale of How Fernald, of Maine, With Melodius Voice, Brought 
About Boost of Import Duty on Potatoes Leaks 
Out at the Capitol. 
By John Carson, 
Washington Correspondent of The Evening Sun. 

Washington, March 18.—Irish potatoes have been sung 
into the tariff bill at the high duty of 35 cents a bushel of 60 
pounds. Senators Hale and Fernald, both Republicans, of 
Maine, appeared before the Republican members of the Senate 
Committee on Finance to present the cause of potatoes, 

Aroostook county, Maine, is noted as the greatest potato 
county in the world. Potatoes had been given protection of 25 
cents a bushel of 60 pounds in the Emergency Tariff Bill, and 
that duty was higher than any ever before applied to potatoes. 

Joking Led to Singing, and Then to Consent. 

Immediately the Republican Senators began to joke with 
their Maine colleagues. To every suggestion that the duty was 
excessive, the Maine Senators pointed out what had been done 
for the “farm bloc” on other farm commodities. Then the jok- 
ing took another turn. 

“Oh, yes,” suggested one member of the committee, ‘“‘you 
are a candidate for re-election.” 

Hale admitted that he was, and the bantering continued. 
Suddenly it was recalled that Fernald was noted for his ability 
to sing ‘“‘Throw Out the Life Line.” 

“Sing your ‘Throw Out the Life Line’ and we will give it 
to you,” suggested one member of the committee, jokingly. 

Fernald and Hale immediately stood up. For a few min- 
utes thereafter the words of the song poured forth through 
the transoms of the committee room. Two verses were sung. 
When they were concluded it was asked what the duty would 
mean. The answer was that so few potatoes were imported 
that it would mean nothing either way. 

When the committee concluded its meeting, the report 
was that potatoes had been given tentative protection of 35 
cents for each bushel of 60 pounds, 

It was evident that Hale and Fernald by frankness and by 
singing ability had won. 


We Manufacture 


Dependable Canning 
Machinery 


Pressure Retorts and 


Cooking Kettles, 


Various Sizes and 


Designs 


ROBINS-BECKETT 
CAN CLEANING MACHINE 


This machine removes dirt and rust from tops, 
bottoms and sides of any size can from flats to No, 
10’s, 


Write for general catalogue 


A. K. ROBINS & CO, 


(ROBT. A. SINDAL, Owner,) 


BALTIMORE, MD. 
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The Boss—‘‘I’m afraid you are not qualified for the posi- 
| ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. tion; you don’t know anything about my buciness.” 


OYSTER STEAM BOX: ; SMILE AWHILE 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


A MINUS QUANTITY 
Ed R me Kind Friend—‘I did what I could, Tony—I told her you 
w. ad more money than sense,”’ 
enneburg & Sons Co. The Victim-—‘And what did she say?” 
MACHINE AND BOILER WORKS Kind Friend—“She asked if you had any money.’’-—The 


2639 Boston Street Baltimore, Md. cae icant FULLY INFORMED 


WORKS 


Applicant—‘‘Don’t I tho’! I am angaged to your stenog- 
rapher.’’—Boston Transcript. 

CAREFUL LISTENERS _ 

“When the eyes are shut, the hearing becomes more 
acute,’’ says a medical authority. We have noticed people try- 
ing this experiment in church.—London Opinion. 

STIMULATING THE INTEREST 

It is said that a big business is going on in golf balls made 
to carry intoxicating liquor. This is a good way of training the 
player to keep his eye on the ball.—Eve. 

SIMPLE 

“How can I keep my toes from going to sleep?” 

“Don’t let them turn in.’’—Purple Cow. 

THE DISTRACTED CAPTAIN 

Lieut. Tale—‘‘They say Captain Jinks was very calm and 
collected after his accident this morning.” 

Col, Spin—‘‘Yes, yes. quite calm—the’s still being col- 
lected, however.’’—Sun Dodger. 

SAME SYMPTOMS 

Manager—“Stop that, please! You cen’t dance here, sir!” 

Guest—‘‘We’re not dancing! My wife has fainted!’’—The 
Parsing Show. 


BALTIMORE - - MARYLAND 


~ AN INCREASING FIELD 


Ability to place the finest foods of the world within the reach of every one has created a 
large field for the canning industry. 

This field is yearly increasing in size as better methods and greater care conserve the natural 
flavor and rich wholesome nutritiousness of delicious vegetables, meat, and fruit foods. 


Sanitary 
Clearer and Cleanser 


Indian in ranks as one of the greatest contributions to high quality canning production because it 


Circle 
Ist-- Insures distinctive, wholesale, sanitary cleanliness to containers and equip- 
ment. ; 
2d-- It rinses freely leaving no foreign substance to injure the color or flavor 
of the product. 
ne wil 3d-- It guards against preventable causes of fermentation. 
Package 4th-- It is harmless, easy to use, quick in action, and most economical. 


These qualities are positively guaranteed or your money will be returned. 


IT CLEANS CLEAN, 
Order from Your Supply House. 


The J. B. Ford Co. Sole Manufacturers Wyandotte, Mich. | 


| 
Among these better methods and greater care the use of 
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WHERE TO BUY 


—— «the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
‘Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable fruit. 
Ayars Machine Co., Salem J. 
Huntley Manfg. Co., Silver N. y. 


A. K. Robins & Co., Baltimore. 
Blowers, pressure. ‘See Pumps. 


pgp AND ENGINES, steam. 
W. Caldwell & Sons Co., Chicago. 
Biw Renneburg & Sons Co., Baltimore. 


A. K. Robins & Co., Balti more. 
Louis A. Tarr, Inc., Baltimore, Md. 


Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Canton Box Co., Baltimore. 
. D. Dreyer & Co., Baltimore. 


Boxes, corrugated paper. See Corrugated 
Paper Products. 


Boxing Machines, can. See Labeling Machines, 
cal. 
BROKERS. 
C. L. Jones & Co., Chica 
J. M. Zoller Co., Saltimone, Md. 
Buckets and Pails, fiber. See Fiber Containers. 


Pails, metal. See Enameled 
Buckets 


Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage See Kraut Machinery. 


Can Conveyors. and Carriers. 


CAN COUNTERS. 

Ams Machine Co., Max iow. York City. 
Ayars Machine Co., Sale 

Can Fillers. See Filling "Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N 

Cameron Can Mchy Ghicago. 

John R. Mitchell Ge., Baltimore. 

Morral Bros., Morral, 0. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson Co., Baltimore. 

pa n Markers. See Stampers and Markers. 
n Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayars Machine Co., 


peners. 
= Stampers. See Stam tampers and Markers. 
esters. See Can rs’ Machinery. 


OAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
a Can Co., Baltimore. . 
W. Boyer & Co., Baltimore. 

Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 

Heekin Can Co., Cincinnati, O. 
—— Can Co., Baltimore. 
Southern Can Co., Baltimore. 


Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
Ayars Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
colderless. See Closing 


ac 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 


Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, ete. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


OLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 
Siu Scott Co., "Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. 
Clocks, process time. 


See Washers. 
See Controllers. 
CLOSING MACHINES, open top cans. 
Ams Co., Max, New York City. 
Cameron Can Mchy Co.., Chicaze. Til. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Coated Nails. See Nails. 

Coils, — See Copper Coils. 


Condens Milk Canning Mathiners. See 
Milk Condensing Mchy. 


COLORS, Certified for foods, 


National Aniline & Chemical Co., New York. 
CONVEYORS & CARRIERS, canners. 


H. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co.. La Porte, Ind 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


‘“Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn, See Corn Cooker- 


fillers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 

CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, O. 
A. K. Robins & Co., Baltimore. 

CORN CUTTERS. 
A. K. Robins & Co., Baltimore. 
MorralBros., Morral, O. 

CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. * 


CORN HUSKERS and SILKEBS. 


Huntley Mfg. Co., Silver Creek. N. Y. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Peerless Husker Co., Buffalo, 


Corn Mixers and Agitators. See Corn Cooker. 
Fillers 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., mys 


Stecher Litho. Co.. Rochester, N. 

U. 8. Ptg. & Litho. Co., Norwood, Yonio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 


Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & C»., Baltimore. 

Zastrow Machine Co., Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 

H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. See Closing Mchs 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and Engines. 
Enameled-lined kettles. See Tanks, glass 


lined. 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
K. Robins & Co., Baltimore. 


Factory Stools. See Stoo 
Factory Supplies. See a Supplies. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS fer foed (not her 
metically sealed), 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Cookers. See Corn Oooker- 


See Bottlers’ Mchy. 


FILLING MACHINES, can. 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, o 
Huntley Mfg. Co., Silver Creek, 
Peerless Husker Co., Buffalo. 

A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore 
Filling Machine, syrup. 

chines. 


MACHINES, catsup, etc. 
Lan Indianapolis. 
A. Robin altimore. 
Baltimore. 


Cho gy See See "Gans, 
ctio ‘0 an 
Cleaning ~ Grading 


Fruit Graders. See 

Mchy., fruit. 

Fruit Parers. See Paring Machines. 
FRUIT PITTERS and —. 

Huntley Mfg. Co., Silver Creek, 

Fruit Presses. See er 


Gauges, pressure, time, ower Plant 
quipment. 


Filling ‘Machines, bottles. 


See Syruping Ma- 


Sine, obins Baltimore. 
Co., Baltimore. ‘ 
Zastrow Machine Co., Baltimore. : 
nning Experts, See Consulting Hxperts. 
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WHERE TO BUY—Continued 


GEARS, sent. 
H W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’ g Mchy. 
Gravity Carriers. See Carriers and Con- 

veyors. 

Green Corn Huskers. See Corn Huskers. 
Green 3 —_— See Cleaning and Grad- 


ing 
Hoisting “Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., Rochester, N. Y. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N. Y. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’, 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Sars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, preces 
Ayars Machine Co., Salem vA 

tdw. Renneburg & Sons ~ Baltimore. 
A. K. Robins & Co., Baltimore. . 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


LABEL Manufacture 
Calvert Litho Co., Detroit. 
“3 Gamse & Co., Baltimore. 
. 5 Kittredge & Co., Chicago. 
eS & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, 
U. 8S. Printing & ‘Litho. Co., Norwood, Ohio. 


LABELING MACHINES, 
The Fred. H. Knapp Co., WN. Y. 


LABORATORIES for analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 

Paper Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 

Arabol Mfg. Co:, New York City. 

The Fred. H. Knapp Co., Yonkers, N. Y. 
PEA and BEAN SEED. 

Leonard Seed Co., 


J. B. Rice Seed Co. 


Cambridge, N. Y. 
Rogers Bros., 


PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co.. Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINE 
Sinclair-Scott Co., 


PEELING TABLES, continueus, 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

roe Sheet Metal. See Sieves and 
cree! 

Picking Boxes. Baskets, etc. See Basket 

Belts and Tables. See Pea Conners’ 
chy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co.. Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ 
Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
H. Langsenkamp, 
K. Robins & Co., Baltimore. 
Sinelatre Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. 
PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 
REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See oo" process. 
Rubber Stamps. See Stencils. 
—— a (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem. N. on 
Huntley Mfg. Co., ‘Silver Creek. 
Renneburg & Sons Co.. 
A. K. Robins & Co., Baltimore. 
Sealding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Cpe. 
Sealing Machines, bottle. Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., oo,” Pa. 
Seed Co., Chica 
B. Rice Seed Co., Cambridge, 
Bros., Chicago. 
Separators. See Pea Canning Mchy. 
SHEET METAL WORKING MACHINERY. 
FE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, 


Slicers, fruit and’ vegetable. AY and 
Slicers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 


chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. ¥. 


STAMPERS AND MARKEBS. 
Ams Machine Co., Max, New Yora City. 
Steam Cookers, continuous. See Cookers 
Steam Jacketed Kettles. See Ketties. 
Steam Pipe Covering. See Boiler and Pipe 
Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 


STENCILS, marking Bete and brushes, brass 
— — and steel type, burning 


bran 
A. K, Tobing ‘Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, 
Mfg. Co... Silver Creek, N. 

A. obins & Co., Baltimore. 


—--~-™ engine room, line shaft, etc. See 
ower Plant Equipment. 
Supply General Agents. See Gen- 


eral Age 

Switchboards. Electrical Appliances. 
SYRUPING MACHINE. 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffalo, 

A. K. Robins & Co., Baltimore. 

Tables, picking. See Pea Canners’ Mchy. 


METAL. 
H. Indiana 
Co d. 
TANKS, glass lined 
F. H. Langsenkamp, Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 


THERMOMETERS Index and Recording, angle 
or Straight. ¢ 
Taylor Instrument Cos. Rochester. N. Y. 


Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal 
Ayars Machine Co., Salem, N. 7 
Huntley Mfg. Co., Silver Creek, N. Y. 

K. Robins & Co., Baltimore. 
Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Transmission Machinery. Bee Power Plant 

Equipment. 

Trucks, Platform, etc. See Fa story 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 


Variable Speed Countershafts. See Speed Res- 
ulators. 


VALVES. 


H. W. Caldwell & Sons Co., 

Vv tabl Corers, etc. See Corers an cers. 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLEBRBS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, “Kewaunee, Wis. 


Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar. 


Ayars piechine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. ian 
Washing and Scaiding Baskets. Bee Baska 
Supply Systems. 
‘anks, woo ; 
Wipis Machines, can. See Canmakers Mchy. 
aske' 
Wray pers, See Corrugated Paper 


Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary 
J. B. Ford Co., Wyandotte, Mich. 
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